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Prototype 
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Production 


Models... 


2nd 
a Special Report 
On Coin-op Drycleaning 








Seeking a share of a market is 
one thing, to work for the benefit 
of all, is another. The company 
that “‘serves”’ rather than “‘sells”’ 
will watch its product become 
the standard of the industry. 
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NO BREAKS NO LEAKS 
WITH OVERSIZE 22") DRIVE SHAFT 


Turning over coin-op profits is easier with the rugged 212” drive shaft of the new LAUNDRITE® 
“Big Boy’’* Washer-Extractor. By eliminating shaft breakage, you avoid both downtime and re- 
placement costs. Large shaft bearings last longer and are tightly sealed to prevent leaks. The 
entire “Big Boy” unit is fortified with a massive structural steel frame and heavy cylinder back 
plate. Why? Because “Big Boy” loads are B-I-G! — up to five conventional machine loads at one 
time — or a 9x 12’ shag rug. With LESS WATER (48-52 gallons per cycle) and LESS POWER 
(small 34 hp motor), you make MORE PROFITS with “Big Boy.” Available in cabinet or panel 
models. Mail coupon for complete details. 


*Trademark 
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P Tinoy LAUNDRY MACHINERY DIVISION OF American Machine and Metals, Ine. 
ae 


EAST MOLINE, ILLINOIS 


Divisions of American Machine and Metals, Inc. TROY LAUNDRY MACHINERY e RIEHLE TESTING MACHINES e DE BOTHEZAT FANS 
TOLHURST CENTRIFUGALS e FILTRATION ENGINEERS e FILTRATION FABRICS @ NIAGARA FILTERS e UNITED STATES GAUGE e RAHM 
NSTRUMENTS e LAMB ELECTRIC COMPANY e HUNTER SPRING COMPANY e GLASER-STEERS CORPORATION 


TROY LAUNDRY MACHINERY, Dept. C0-461, Division of American Machine and Metals, Inc., EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 
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(Pyjama washed with RAD) 


EVERY BOX 
CELLOPHANE WRAPPED 
FOR FRESH, FULL 
STRENGTH. TOP 
QUALITY—NO LEAKERS. 


WE LEND THIS BIG VENDER 


FREE 


TO FRANCHISED RAD DEALERS .. . 


LAUNDRY 
SUPPLIES 
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... and provide exciting 
premium promotions ... FREE! 


TODAY— 


Send for samples and details of how to get 
your RAD Franchise for more sales and profits. 


Without obligation — just send me 
samples and complete details. 

Name 

Address 


| now buy supplies from: 
(Distribs name) 


RAD, Incorporated 


375 Park Avenue, N. Y. 22, N. Y. 
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| “I'D BE CRAZY 
FORSE IRONING PRESS NOT TO PROVIDE 


| ” } 
HAS A PLACE IN IRONING FACILITIES, 
SAYS HENRY B. DEZELAN, 


YOUR LAUNDRY OWNER OF FOUR COIN 


! LAUNDRIES IN KOKOMO, INDIANA 


BECAUSE IT PRODUCES 
MORE PROFIT “My customers want to do their entire laundry, not 


just the washing. I like to have an attended store. So I 


we ae 


hired a lady for $20 per week, and told her she could 


keep the money she gets from customers for finishing 
To get a top preference rating with your their laundry. She charges $2.50 per basket of clothes, 
laundry customers, extra facilities, better plus 20¢ for shirts. She makes a good income, and I get 
| facilities are recognized as the one way of the money she puts in the press and I also get an at- 











etting more traffic, more profit. . “a 
8 . , P tended store for only $20 a week. 
The ability to do the entire laundry in- 
a oe , MAIL COUPON TODAY FOR COMPLETE DETAILS 
cluding ironing faster and better than it 
, . i ee | 
can be done in the home is proving to be | 
| To: FORSE CORPORATION, ANDERSON, INDIANA | 
a key to new profits. 
o | Gentlemen 
i . ; | Please RUSH completed information on the Forse Coin-Operated | 
' Forse coin operated electrically heated | Laundry Press, including figures showing how I can get a 62% | 
¥ | return on this investment the first year. | 
| laundry presses save time — patrons say | 
—— , f Name eS inciesdhleibin tee idiiaaeaaaas | 
} that they can do their ironing in 20% of 
| . Oi s : f SS. 
| time required with a hand iron at home. — oneesinnn . 
| City jain sai State | 
| 
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The Coin-Op's Congo 





G... 


We recently were invited to a “fight” meeting of the New 
Jersey Coin-Op Association. On our drive out to the confab 
we realized how pleased we were with the idea_ that 
COIN-OPerators have banded together to fight a bill (A-43) 


East Advt. Rep. Jay Forbes . ae . 
Midwest Advt. Mer. Row <. Anderson which has provisions that are even more stringent than the 
Western Advt. Mgr. Noel Grady 
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New York City DiCarlo law. 

We thought we would warn the New Jersey group about the 
apathy displayed by owners when the fight seems to be won. 
We would tell them of the dangers of waiting 
too long to begin the fight. We would plead 
with them to present their case for the coin-op 
industry logically and calmly. Finally, we 
would congratulate them for retaining the 
services of a person familiar with legislative 
process. 

All we considered doing seemed useless 
when, to our horror and disbelief, we found that the “fight” 
meeting turned out to be one between two rival factions of 
New Jersey coin-op associations. This coin-op Congo situation 
is deplorable—and it’s dangerous! 





Simon T. Krivit Publisher As some of the wiser owners at the meeting said, “While 
Hy Schwartz Assistant Publisher cee. . a oe) ; auch 5 ocean 
Samuel G. Krivit anes were fighting each other the opposition and the legislative 


James S. Watkins 
Simon T. Krivit 
Edward Wagner 
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Vice President 
Vice President 
Vice President 


Editorial and Executive Offices 


10 East 40th St. 


E-se,0, © 


phone: MUrrav Hill 6-3100 


Midwest Office 


100 East Ohio St., Chicago 
phone: DElaware 7-6874 


body is getting ready to ram an all-day attendants’ law down 
our throats.” 

Now, we're all in favor of local associations to cope with 
local laws. As a matter of fact, when readers ask us for help 
in forming an association we tell them that the ultimate goal 
is to get a state-wide association. The first step is to get off the 
ground with a strictly local group. This first step was taken 
by both the North and South Jersey groups. 

But, when COIN-OPerators are faced with a state law, local 


groups, no matter how well organized, cannot effectively fight This 

Western Office the legislation. These groups MUST unite into one strong, Hoyt 

1116 N. New Hampshire Ave., Hollvwood vocal, well-financed body to be effective. The 
NOrmandy 5-8082 oS . ° ; 

It’s inconceivable that these two groups, whose aims are whic 

the same, and whose methods used to accomplish these aims cause 

are alike, would continue to fight each other. We do not care The 





who assumes the leadership of a combined group. We plead 
with both factions to stop this coin-op Congo. And—we urge 
them to do it now! 


. 

Published monthly by United Business Publications 

Inc. Printed in U.S.A. Subscription: $5 a year 

U.S, and Canada. $10 a year, foreign countries 

COPYRIGHT 196! by United Business Publications, Editor 
Inc. All rights reserved. No material in COIN-O? 

may be reprinted without written permission from 

the publishers 
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The cause: the exclusive Loadtrol (patent applied for) 
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PORTRAIT OF PERFECT TUMBLING 


This is a photograph of perfect tumbling action in a of finishing; no harshness or abrasion because of clothes 
Hoyt Westport Il Dryer. riding around side of basket; fast drying; gas savings. 


This means satisfied customers who tell others. 


which adjusts basket speed according to the load and also Why not join the trend towards Hoyt? 


causes just the right “drop” at the proper frequency. . ; 
: — : Hoyt features are incorporated in machines sold by other 


The result: a soft, fluffy wash which requires a minimum leading manufacturers. Look for them when you buy. 


Send for Dryer Bulletin 


HV YT 


5 FORGE ROAD, WESTPORT, MASS. 


HOYT MFG. (CANADA) LTD. TORONTO 


DISTRIBUTORS IN PRINCIPAL CITIES @ AUTOMATIC DRYERS RECLAIMERS SNIFF-O-MISERS WATER & SOLVENT CHILLERS 
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The Spotter used 
by thousands of 
professional dry 
cleaners, NOW 
available for 
COIN-OP 
Vending Machines 


ACTUAL 
SIZE 


SLIT 





Coat packaged in this 


handsome unbreakable bottle 
with dauber head . . . removes all 
water soluble spots and stains 


FITS STANDARD SOAP VENDOR! 





Vending Machine for 





soap and detergent 


Ze] products 





Zimmerman Co., Cincinnati 19, Ohio 
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NEW 


Also available ... Coin-op 


Spot-out or any packaged 


DEAR EDIT@R: 


No Regrets 

I agree with your editorial 
comments chastising the opera- 
tor who is concerned with his 
coin-op only at collection time. 
Unfortunately, these people were 
misled into thinking that’s all 
there is to running a coin-op by 
misleading advertisements and 
salesmen who use such tack as: 
“Make $15,000-a-year while you 
sleep,” and the like. I am glad 
to see that the ads run in COIN-oP 
never follow this line. 

In my own case, I started my 
first coin-op as a sideline. After 
opening my second coin-op, | 
found that my “sideline” was 
taking more time—and bringing 
in More money—than my regu- 
lar occupation. I then gave up 
a job I had held for more than 
20 years in order to devote my- 
self entirely to my coin-ops. | 
now operate three stores and 
have never regretted my deci- 
sion. 

James D. Fisher, President 
Diversified Enterprises, Inc. 
Hamilton, Ohio 

COIN-OP never has, nor ever 
will, accept fraudulent or mis- 
leading advertising. We are glad 
to have subscribers like you, who 
have entered the coin-op field 
with a clear picture of both the 
good and bad, possible and im- 
possible, inherent in owning and 
operating coin-ops—Ed. 





Data desired 

We are interested in data on 
coin-operated laundries. For in- 
stance: How many, all told, in 
the U.S.? How often are they 
operated in connection with an- 
other enterprise, such as a super- 
market? To what extent are they 
patronized by men? When and 
where did they start, and how 

fast are they spreading? 
Would you be able to supply 

us with such information? 
Glenn Gardiner, Editor 
Management Information 
Ridgewood, New Jersey 


We are and we did.—Ed. 


Dollars to dimes 


Does anyone make a coin 
changer that changes dollar bills 
for dimes? It seems to me I read 
of such a unit in a recent con. 
OP. 

Irene Spraley 
Louisville, Kentucky 


You did see such an item in 
the December COIN-OP. It’s in 
the ““New Products” section, page 
S50, item 20.—Ed. 


Wants promotional ideas 


I am the owner of three Econ- 
O-Wash coin-ops located in three 
different towns. I would like to 
receive COIN-OP and I would like 
you to send me the window dis- 
play kit consisting of the Art 
Linkletter and Don McNeill post- 
ers. My stores are all doing very 
well, but I think I could do even 
better with some promotional ma- 
terial and some new advertising 
ideas. 


Commendation 


You and your staff are to be 
commended on the excellent man- 
ner in which you present the prob- 
lems, new products, and new in- 
novations of merchandising the 
use of coin-operated laundries to 
the general public. 

COIN-OP Magazine is one of the 
very few publications that I take 
the time and trouble to read from 
cover to cover. Seldom do I com- 
plete reading one issue before | 
am looking forward to receiving 
the next, and am wondering what 
new products and ideas will be 
covered in that issue. 

Jerry K. James, President 

James Laundry Machinery Co. 

Milwaukee, Wis. 


COIN-OP Welcomes letters from 
readers Address your mail to: 
COIN-oPp, 10 East 40 Street, New 
York 16. N; Y¥ 


COIN-OP 








A 


r-- 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
L 


APRIL, 


! 






| COIN 
ir bills 
I read 
COIN- 





)praley 
ntucky 


fem in 
It’s in 
1, Page bpy 
Ss ae 


Nu 
Econ- 
1 three 
like to a 


=| OF COURSE!” c--syngvour | 
‘i'| 4eeDon’t Lose Out In CUSTOMERS | 
mae : 


anno PTF erwesATICTON 4 COMPLETE SERVICE § 


















ah 
ok oa - ~_ a ae 
t an- 33 o a 
aa Ask your ‘New Yorker’’ representative or write 
a today for the “Winning Facts” about The Complete, 
ries to Compact Finishing Department... 38] 905° 
of th requiring one attendant... s ois 
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O PR®DUCTS @& 
GEARLESS WASHER 


A gearless drive mechanism, a 1|2- 
vane agitator, and 180 “Jet Stream” 
holes located in the agitator are some 
of the features of the new Kelvinator 
coin-op washer, distributed by Aleco 
System National. The washer has a 
22-minute cycle and takes nine pounds 


=. 


of dry clothes. The unit features a 12- 


inch port in the lid, allowing custom- 
ers to see clothes in action without 
lifting the lid. Literature completely 
describing the new Kelvinator com- 
mercial washer is available on request 
from Aleco. 


CIRCLE READERS SER\ 


PREMIUM DISPENSER 


According to the manufacturer. 
Profit-Tab Sales Co., their premium 
dispenser, introduced early in 1960, 
has been redesigned to have fewer 
mechanical parts to make operation 
more simple. As a result, the unit price 
has been substantially reduced. The 
dispenser holds approximately 150 


tabs. These tabs are the size used by 
postage stamp vending machines. Dif- 
ferent-colored folded tabs can be used 
to issue trading stamps or single tabs 
may be printed with any message of 
the COIN-OPerator’s selection. No elec- 
trical connections are needed for the 
eight-inch high unit. 


CIRCLE READERS SERV 


FIVE-CYCLE SOFTENER 
The “Miracle Water Tri-Matic MA 


NEW 


LITERATURE UL) 


600 FF” is claimed by its manufac- 
turer, Water Refining Co., to remove 
a commercial capacity of 4,200,000 
grains of hardness per week. The five- 
cycle softening, filtering, refining, com- 
mercial and industrial unit has a flow 
rate capability of 100 gallons of water 
per minute with pressure at 40 pounds 
per square inch. Operation is said 
to be completely automatic, but, if de- 


mands fluctuate, controls can be reset. 
RCLE READERS SERVICE CARD No, 4 


PHOTO-ELECTRIC ACTIVATOR 


A_ photo-electric unit with appli- 
cations such as providing two - way 
service to merchandise service 
store owners by signaling custom- 
ers’s arrival, or acting as a_protec- 
tive warning against merchandise loss 
or cash register thievery when store 
operators are not immediately in view, 
is available from Jackson Electronic 


Products. Additional uses for the JE 
“Announc-R” include: temporarily 
floodlight and activate merchandise 
displays in windows, light up adver- 
tising signs, etc. The company claims 
that the unit can be installed in ap- 
proximately 45 minutes using only a 
hammer and screwdriver. 


RCLE READERS SERVI 


POPCORN VENDER 


As a smaller version of their “Cita- 
tion” model, Gold Medal Products 
Co. has brought forth the “Continental 
Mark VIII” eight-ounce kettle popper. 
The company says its unit is capable 
of making 15 dollars an hour. The 
company also says that profits of up to 
seven cents on a dime are possible with 
the unit. 

RCLE READERS 


LAUNDRY-BAG VENDER 


A wall-mounted vender that dis- 
penses 24 plastic laundry bags is avail- 
able from the ABSO Clean Co. The 
unit is silk-screened in two colors and 
comes equipped with an automatic 


The products, developments and 
literature announcements appear. 
ing in this section represent the 
most up-to-date thinking in the in. 
dustry. Each item bears a key 
number. To learn more abou} 
items which you feel will help you 
make your operation more profit. 
able, just circle the appropriate 
numbers on the Reader's Service 
Card. Information will be sent at 
no cost or obligation to you. 
Lassen. sseesssSssSSSSnSSSa 
supply indicator and separate coip 
box. The heavy-duty plastic laundry 
bags hold several loads of clothes, 
says the company, and can be used 
clothes dampener and/or for 
storage use. 

RCLE READERS SERVICE CARD No, 45 
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LAUNDRY SUPPLY VENDERS 


[wo King Vends to dispense Laun- 
dry Maid products are now ready for 
distribution, according to Automatic 
Services and Supply Co. The first 
unit is a three-product selector vender 
offering a choice of Laundry Maid 
detergent, starch or bleach. It dis- 
penses a one-washer, five-cent pack- 
ette. The second unit is identical to 
the first except that it dispenses 10- 
cent packages of the same products. 

RCLE READERS SERVICE CARD No. 46 


FILTER-FLO WASHERS 


Iwo 1961 General Electric Filter- 
Flo automatic washers with 12-pound 
capacities have been announced by the 
company. With a newly-designed Spi- 
ral Activator and perforated wash- 
basket. the company claims that the 


‘en 
—_ 


units combine better washability with 
20 per cent more capacity. The wash- 
ing cycle in the new model WC-474V 
is completed in approximately 25% 
minutes; the cycle for model WC 
477V is completed in approximately 
33 minutes. 
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PORTABLE COIN-OP 


Said to come complete with plumb: 
ing and wiring, the Dixie Automate 


continued on page 64 
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Keader 


Each month, after publication, we 
receive many letters and postcards 
from interested COIN-OPerators who 
were not queried in that particular 
month’s “Both Sides of The Coin” 
survey. 


In May, however, we want to 
include these figures, in addition 
to our regular random-sampling re- 
sponses, in our “Both Sides” survey. 
We want every opinion to count. 


May’s “Both Sides of the Coin” 

question is: “How much should the 

COIN-OPerator charge for a single 

wash-load?, a double wash-load?” 

dy By responding NOW to this ques- 

omatic wa tion, you have the opportunity to 
e first have your opinion recorded. 


ven . 
veal Mail your comments to: 


it dix Both Sides of the Coin: 
pack- COIN-OP Magazine 

ical to 10 East 40 Street 

es 10- New York 16, New York 

oducts. 
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READER SERVICE DEPARTMENT 


COIN-OP 


BUSINESS REPLY MAIL 


Ne Postage Stamp Necessary If Mailed in The United States 


Postage will be paid by 


plumb 
tomatic) 
page 64 


New York 16, New York 


10 East 40 Street 
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A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv 
ery of your magazine, please note 
your correct address on_ the 
postage-free card below and mail 
it to us today. 


If you know of other COIN-OP- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 


v 
v 


—— 


( Manufacturer 


[] Distributor 
t or print 


imprin 
appeared on this copy or 


address stencil 


IMPORTANT: If the above is a change, please use this 


old address exactly as it 


space to attach your 
wrapper. 


Owner of UNATTENDED Coin-Op 


PLEASE CHECK APPLICABLE BOX FOR CIRCULATION RECORDS: 
Owner of ATTENDED Coin-Op 
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QUICK CHANGE 
means 


) FAST PROFITS 
BS Ses 





Insured Dependability 


Every ABT Bill Changer is leased 
with full protection of contents. An 
insurance policy guarantees the 
money content of both the bill 
changer and combination coin and 
bill changer, and completely protects 
operator from loss due to burglary, 
vandalism, etc. 


...With the new ABT Bill Changer 


Now you never need to lose a sale for lack of change! The new ABT 
Bill Changer insures round-the-clock operation and profits with its 
teady supply of change. This fully perfected unit accepts,a dollar bill, 
authenticates it, and delivers change in coin combinations you choose. 
Phony and foreign money immediately refused. LITERATURE AVAILABLE 
New, sturdy cabinet offers complete security, inspires user confidence 
and builds your service “image.” Change money—make money with 
the ABT Bill Changer! 





ABT Manufacturing Corporation 
2500 North Main St.—Dept. CO-1 
Rockford, Illinois 
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Please send literature on ABT Dollar Bill Changer. 
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YOU CAN GET 
POPCORN’S BIG 


au! 


GOLD MEDAL 
PVCU 
att 
ata 









STURDY 
CONSTRUCTION 





‘J The Gold Medal Popcorn Vendors puts 
7c profit per dime sale within your 


reach. You'll have more satisfied pa- 
trons as well as better weekly sales. 
} Machine pays for itself several times a 


year out of profits. 


Only Gold Medal can offer these fea 
tures: 


@ up to 8c profit per dime sale 
@ less than 2 feet square 

takes two nickels or a dime 
completely trouble-free 


completely corrosion resistant 


container cost under 3/10c each 


This is the unit you will 
eventually standardize on. 
Buy it first and be thou- 
sands of dollars ahead. 
Write now for details. 
Order several soon. 


IPE 


1835 Freeman Ave., Cincinnati 14, Ohio 


for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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N.Y.'s ma 


anti-coin-op bill 


I, a not-altogether-unexpected move, 
New York City’s mayor, Robert F. 
Wagner signed the now nationally- 
famous DiCarlo Bill into law on 
Wednesday, March 15. It was the 
last day on which the mayor could 
have taken any action to stop or 
amend the law, following a_last- 
minute appeals hearing on Friday, 
February 17, 1961. At that hear- 
ing, this magazine, representatives 
of the coin-op industry, legal ad- 
visors to the industry, legal advisors 
to coin-op equipment manufactur- 
ers, and various political and ethnic 
groups implored the mayor to veto, 
or at least revise, the regulatory 
coin-op law. 

The DiCarlo Bill provides that 
coin-op laundries will fall under the 
jurisdiction of the Department of 
Licenses. They would be required 
to obtain licenses, close at midnight 
daily, be attended from six p.m. to 
midnight, and remain closed from 
12:01 a.m. Sunday to 6 a.m. Mon- 
day morning. Failure to heed the 
law will result in a $200 fine and/or 
30 days imprisonment for each of- 
sense. 

Responsibility for enforcing the 
ordinance falls to the Department of 
Licenses which will require, it says, 
about a month in which to set up 
regulatory machinery. 

The mayor declared, as he signed 
the Bill, that he was allowing it to 
pass unchanged for the same rea- 
sons for which he and the other 
members of the Board of Estimate 
signed it on February 9. He felt 





Despite last-ditch efforts of N. Y. coin-op association legal counsel, Hy Bravin (fi i) 


that he was acting in the best inten ' 
ests of the general public inasmugh 
as the police, fire and license de. | 
partments said that unattended cojp. | 
Ops were a potential menace to the 
public safety. However, the mayo, 
added that he acknowledged as true 
the coin-op industry’s claim that no | 
act of violence has ever been cop. 
mitted in an unattended coin-op i 
New York City. 

The Bill, introduced by Bron 
County Democratic Councilma, 
Joseph C. DiCarlo in August 9 
1958, had become one of the mog 
widely - contested ever { 
come before a New York Cit 
Board of Estimate, with  varioy 
labor and attended laundry organi. 
zations advocating immediate an(| 
unaltered passage of the bill, and 
such organizations as_ the Urban | 
League, the NAACP, and other | 
religious and socio-economic group | 
arguing that the law would neces-| 
sitate Coin-ops increasing their price 
to the public, many of whom woul} 
have difficulty paying the increase| 
price. They argued also that th} 
law would, in effect, drive som 
COIN-OPerators out of business, ani | 
that a forced Sunday closing di | 
criminates against religior 
and invokes a hardship on ma 
people who work six days a weel 

Legal counsels for both the New} 
York COIN-OPerators and the mani 
facturers of laundry machiner 
hinted that they might appeal tk} 
law on the grounds of possible u 
constitutionality. © 
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mayor Wagner (seated at left) allowed the "Di Carlo Bill’ to go into effect uname 
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‘nN Ccom- GLOVER SINGLE—Capacity up to 16 
; Ibs.; 6’ high, 5’ wide, 352” deep. 
N-OP In Entirely self-contained. 
Brony 
1cilmar 
LUST Of 
he most 
ver ft 
tk Cit 
Various : 
Also non-coin h 
Organi: | 
ate and} 
Dill, and | 
Ube! Serve You Better, Longer 
id other Cylinder tub and shell are solid stainless steel. 
Cc STOUpS | There is no porcelain to chip, no ordinary steel 
d neces | to be exposed and destroyed by perchlorethylene 
nl vapors. Even front panel is practical, attractively 
vir prea satin-finished stainless steel. 
m wouli | Sweet-clean freshness is assured for each load 
increased f because each load automatically gets fresh, clean 
that the | filter powder. Automatically the muck is cooked, 
— powdered and ejected to special removal drawer. 
ve Som Solvent flows freely, unretarded by too much 
ness, and | filter pressure, and is distilled and saved. After 


automatic drying cycle, entire load is literally 
flooded with fresh air for good measure! Even 
when machine is idle, pere odors are exhausted 


sing dis | 
religion 


On mati} to outside. 

, a Weel You needn’t worry about obsolescence. You set 
the N weight limit and price charged to suit yourself, 
| J so your store and your Glover machines adjust 
1e Malt § easily to increasingly heavy patronage. 

achine You get up to four times the income from the 
npeal i same floor space with compact, efficient Glover 
scible ti drycleaning units. 


Maintenance costs are low because (1) units are 
more durably constructed; (2) complete inde- 


Get full details! 
Fill out and mail coupon today! 
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5204 TRUMAN ROAD 
KANSAS CITY 27, MISSOURI 
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GLOVER TWIN—Total capacity up to 32 


Ibs.; 6’ high, 10’ long, 
Entirely self-contained. 


3542” deep. 


GLOVER COIN-OP 
DRY CLEANING UNITS 


ot or cold MODELS 


pendence of each fully self-contained Glover unit 
minimizes shut-down; (3) no experience is 
needed to service machines daily; (4) attention is 
needed only once or twice weekly to check the 
level of the filter powder in the bin, to check the 
level of the dried and powdered muck in the 
removal drawer and to check the level of the 
perce in the base tank. 

Coin unit wins friends! Special push-button re- 
turns all of customer’s coins (1) if she forgets 
how many were inserted, or (2) if she runs out 
of money due to miscalculation or rejected faulty 
coins. (And, coin units are mounted outside 
machine to minimize risk of damage to machine 
itself in event of vandalism.) 

Door is safety-locked during entire cycle. 
Installation is simple, inexpensive. Simply con- 
nect electrically, and to water line, drain line 
and vent. Entirely self-contained; no extra equip- 
ment. You order only as many Glover machines 
you wish; no minimum required. NOTE: 
Glover units, both Single and Twin, will pass 
through a 36-in. doorway! 

Full-year Glover guarantee is backed by forty 
years of experience by one of the most honored 
names in the dry cleaning industry. 


as 
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1 BILL GLOVER, INC. 1 
j| 5204 Truman Road, Kansas City 27, Mo. i 
i Please send me full details now on your 4 
gy (J) COIN-OP Single and Twin Dry Cleaning Units I 
i [_j] NON-COIN-OP Single and Twin Dry Cleaning Units i 
It NAME i 
i i 
I FIRM NAME i 
f ADDRESS t 
I city ZONE STATE i 
; [] I'd also like information on Glover Coin-Op Laundry Washer-Extractors : 
meee eee eee ee ee eee ee ee ee ee ee ee ee ee ee ee ee oe 
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Coin- SINGLE | 10 » 000 ‘diel EVERY | under || 

7, . 1-10 |C/D***] 5- - se er || 

Clean UNIT lbs. min l 5-10,000 aaa $2,500 || 

3 Ls EVERY | 

a CLEANER] jy, 32 | 4,000] *° | 1-8 l 8,000} 100. | $7,983 | 
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Bendix TWIN DAILY | $5,000 | 
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: EVERY 12 
Whirlpool UNIT lbs. | 23 15844} 48 


CYCLES | $2; 





1,000 















* Not Applicable. ** Infinitely Variable. *** Constant Distillation. 





3 2nd Special Report on 


Coin-op DRYCLEANING 


PRICE (SUBJECT 


| 


TO CHANGE) 


Stace our first special report on 

coin-operated drycleaning, in which 

_— f we listed four manufacturers 
$5,500 4 producing units and two com- 
* panies engaged in research, this 
| 4 | facet of the coin-op industry has 
Under boomed. Of the two firms we 
$2,500 Se reported experimenting with coin- 
r op cleaners, one is now in full pro- 

| : duction with an eight-pound unit. 

$7,985 || . The other company claims it has 
“nothing under design, nor do 

we plan to produce such a device 
at this time. Should we at a later 
date manufacture drycleaning 
equipment, we will be most happy 
to supply you with information 
concerning it.” 

Changes have also been made to 
the listing of companies who, in 
our August, 1960, report, were 
already manufacturing units. Norge, 
Standard, and Whirlpool have been 
joined by 12 other companies. 
Summing up the manufacturing 
situation, there are 15 com- 
panies that we know definitely en- 
gaged in the manufacture of 
coin-op cleaners. (see chart for 
each unit’s specifications.) We 
have received no word from one 
company we listed in August. 
Who’s going to buy these 
machines? According to industry 
sources, consumer interest and 
demand for coin-op cleaning is high 
and the nation’s COIN-OPerators 
(they own between 22,000 to 
25,000 stores) and professional dry- 
cleaners (34,000 conventional 
drycleaning stores) intend to fill 
this demand. 

aia “Soon,” reports a major manu- 
$2,000 al — “. , facturer, “anyone thinking about 
ss entering the coin-op field will have 

to consider installing coin-operated 

cleaning units as well as con- 

ventional washing machines.” 

“By the end of 1961,” predicts one 

well-known distributor, “there 

will be 3,000 combination coin- 

operated laundry and drycleaning 

stores in the United States.” 


ee 


$6,000 








With few exceptions, the manufacturers are directing 
their sales efforts “across the board’—that is, to the 
investor; to the present owner of a coin-operated laun- 
dry store; to professional drycleaners. Several com- 
panies have indicated that they are interested in the 
institutional field. As a matter of fact, one professional 
drycleaner has installed two coin-op cleaners in college 
dormitories. While this is not a strictly institutional 
installation, the market, too, will definitely be explored 
by several of the manufacturers, they claim. 

It is always interesting to us to note that at every 
press conference given by the coin-op drycleaner manu- 
facturers, there are representatives from the home 
appliance trade journals. We asked one such repre- 
sentative what his interest was in this new cleaning 
method. He replied that he believed the units will 
eventually be manufactured for home use. 

One of the biggest obstacles to the installation of 
coin-op drycleaners—or small batch cleaners—in the 
home, is that perchlorethylene vapors tend to be irri- 
tating, and in high enough concentrations may be 
poisonous. However, we know that one chemical com- 
pany is hard at work to develop a drycleaning solvent 
that will meet the requirements of a home unit. No 
report as to the progress of this research program has 
been released. 

In any case, the development of this solvent does 
not seem to be “just around the corner.” By the time 
a home unit is developed—if indeed it ever will be 
an alert coin-op industry will have the public condi- 
tioned to using the laundry and drycleaning coin-op 
service centers. This public acceptance of all coin- 
operation is borne out by a survey released by the 
American Institute of Laundering, which reported that 
more than 70 per cent of the users of its coin-op had 
home washers. 

The development of coin-operated drycleaning 
machines has led to the development of equipment to 
complement the units. Such equipment includes coin- 
operated pressing equipment, spotting chemical dis- 
pensers, steam finishers, etc. Several companies, well 
known to the professional drycleaner and laundryman, 
have already marketed coin-operated laundry presses. 
According to one such company, Ajax, the coin-op 
laundry and drycleaning presses are basically the same 
except for a few modifications needed for adaptation 
to drycleaning. Another company, Pinnacle, is mar- 
keting a steam cabinet which uses the “hang out” 
principle to remove creases. A third company has 
developed a hanger vending machine for use in coin- 
op drycleaning stores. 


The manufacturers are providing you with the equip- 
ment; the associations are giving you the pulse of the 
public; (Dr. Dorothy Lyle of the National Institute of 
Drycleaning reported consumer reaction in the March, 
1961, issue); and some of you, our readers, are giving 
the rest of us the benefit of your opinions. (See “Should 
Coin-Op Drycleaning Stores Be Attended or Un- 
attended, pages 26-27). 


Now you have the ball, don’t fumble it! © 
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THE COMPANIES SAY, 


AMERICAN 
PERMAC, INC. 


Bernard Walter 


U.S. Sales Representative 





The West German-made Permette II is a twin-1§ 
pound unit which, with its 20-minute cycle, is said by 
the company to be capable of a total 90 pounds of dry. 
cleaning an hour. Steam or electric models are avail. 
able. The $14,900 units may be purchased individual) 
or as part of a “Kleanerette” package. Coin meters 
can be set to take a 
range of from $1.50 
to $2.50. The unit 
being shown now is 
the production model 
and the company 
claims all orders can 
be filled within 90 
days. Filter powder 
and carbon sweetener are added automatically. Units 
feature a backwash set-up. Perc is constantly distilled | 
as well as filtered. Filters work water spray 
principle. Financing is individually available from each 
of the nationally-scattered independent distributors 
Permac requires that the dealers send their factory 
technicians to a centrally-located Permac school for 
training on the Permette unit. 





on a 


CLESCO NATIONAL, INC. 


Alan Foster, President 


Alan Foster, president of Clesco, reports that his 
company’s coin-op drycleaning units, the twin unit 
model 220-DC and the bank-of-four model 420-DC 
are geared to do 15 pounds of clothing within 45 mi- 
utes per each basket. The units come, says Clesco, | 
completely piped and wired, and include a_ remot 

4 [=F =e solvent storage tank 
Leena Tienes package including fi 
’ e ter and cooker. The 


coin metef 
ap ; 








standard 
will accept up to $1.50 
in quarters. An op 
tional coin meter, wil 
accept as many as 20 quarters, $5.00. Clesco coin 
drycleaning units are in full production, with delivery 
promised within six to eight weeks. The model pres 
ently being shown is the production model. Finaneig. 
is available, on an individual approval basis, from aii 
of the “hand-picked” distributors in the national Clest 
distributor network. The company that three 
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\Y major sources of finance money have already accepted 


the Clesco unit as valid deferred payment collateral. 
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COIN-CLEAN 


Ronald London, President 


An unusual feature of the Coin-Clean single 10- 
pound drycleaner is its unconventional filtration sys- 
tem. It uses, instead, a system of constant solvent dis- 
tillation. Cycle varies between 30-45 minutes, depend- 
ing on the size of the load to be cleaned. The coin- 
receiver will take one to 10 quarters. According to 
the company, the unit is available with several options, 





— including an overweight light and an additional money 
sag by chute. A 220-volt, single phase, one-half horsepower 
* dry- motor drives the drycleaner. Maximum connected load 
aval is seven KW. The company 
/iduall savs that the unit does not 
meters have to be vented to the out- 
side and that it requires 
| servicing once every three to 
| five days, depending on vol- 
ume. Exclusive jobbers will 
distribute nationally. They 
will also handle financing on 
L an individual basis. All job- 
ae | bers will have factory-trained 
Vain | technicians. The unit being 
distilled | Shown up to April | was a 
r spray | pre-production, prototype 
ym each | model. After April 1, when _ - 
‘ibutors, | the unit is in full production, the drycleaner will have 
factory | been redesigned to be more eye-appealing to the cus- 
rool for) tomer. Corn-¢ lean is aiming for the coin-op market 
| and will sell them in quantities as low as one unit. 
ECONO-CREST 
that his 
vin unit 
420-DC, | Jack Coleman 
45 min- | 
Clesco, | Sales Manager 
remot | 
ge tank | [here are two ways of getting the Econo Crest dry- 


iding fit } cleaner, and they are fairly similar: one is to be the 
er. pel owner of an existent Econ-O-Wash coin-op, the other 
n meet f is to install the unit in a contemplated Econ-O-Wash 


to $1.50 | coin-op. Econo Crest, a division of Small Equipment 
An op | Corporation, plans to 
eter, wil “take care of its own.” 
» Coin-Op The minimum-size unit is 
delivery a bank of three 10-pound 
del pres | units. Also available is a 
*inanci - bank of four units. The 
from all) four units will sell for 
al Cles00 $9,725. Financing is avail- 


vat three 





able through American 
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Laundry Machinery, of which Small Equipment is a 
subsidiary. A 10 per cent down-payment is usually 
sufficient for installation. Sales and service of the unit 
is through a franchised, national distributor organiza- 
tion. The models for which orders are currently being 
written is the production model, and delivery is prom- 
ised within 90 days after purchase, the company re- 
ports. Each dealer must maintain his own service or- 
ganization, usually comprised of men trained at the 
Econo-Crest school. Franchisers will be required to 
keep on hand all supplies—filter powder, carbon, etc. 
—that are required by the unit. However, these can 
be purchased anywhere the unit’s owner chooses. 


BILL GLOVER, INC. 


William Glover, President 


Bill Glover’s bid for the coin-op drycleaning dollar 
are the single 16-pound and the double 16-pound units. 
[he company says it’s in full production and promises 
delivery anywhere in the country in 60-90 days. The 
units, sold nationally through a “hand-picked” distributor 
network, weigh in at 4,500 pounds for the single, 7,950 
pounds for the double. The 50-minute cycle is com- 
posed of a 12-minute pre-coat, seven-minute wash, 
five-minute drain and extract, 34’2-minute recovery 
and two-minute deo- 
dorize. The motor is 
220-volt single phase, 
115-volt “leg.” Fi- 
nancing is normally 
through the distribu- 
tors who, Glover 
claims, will require a 
10 per cent down pay- 
ment from most in- 
vestors having a high 





credit status. Glover trains jobbers and repairmen 
from all over the country at its Kansas City factory. 
The company also conducts around-the-country field 
clinics. Glover has an unrestricted sales effort. The 
company will sell coin-op drycleaners to “any reputable 
COIN-OPerator, drycleaner, or investor who has the 
money.” 


HAMMOND 
MACHINERY INC. 


Roger N. Conger 


President 


Hammond marks its 50th year in the laundry ma- 
chinery supply business with its basic Hammond Twin 
unit, featuring two 10-pound baskets. The $7,445 
price includes a sorting table, scales, signs and fogging 
guns; $11,650 buys a four unit package. A 1,300 
gallon-per-hour monel screen filter will take care of up 
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25-POUND WASHER-EXTRACTOR a 
# | WITH 
AQUA-SURGE 
REVERSING WASH ACTION 
Now you too can do “professional” quality _ 
laundering to ALL your washing jobs — large [= 
family bundles, spreads, bedding, shag rugs, throu 
etc., with gentle, yet thorough, Aqua-Surge try. 
: ne reversing wash action. be we 
weet the D 
Nae « 
GLEAMING SATIN BRUSHED 
STAINLESS STEEL FOR LONG LIFE f | 
PERFORMANCE AND APPEARANCE E~ 


‘ a. 


METERED drop-coin, self-clearing meter. A : 


complete fully automatic wash - rinse - spin 










washing. ) 
MANUAL TIMER CONTROLLED for “on-the- | know 
premise” laundry. TWO separate DUAL wash- Farny. 
rinse-spin cycles, 30 and 36 minutes OR 30 , types 
and 45 minutes. meet | 
parts « 
s bank | 
@ | Certified by CSA Testing Laboratories | 57,50( 

For illustrated brochure and name 
Mla Lae ae ies eal lela ; ] N 
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to six of the drycleaning units. The cooling system has 
a %-inch water line. The 30-minute cycle is made 
up of a six-minute wash, six-minute extract and 18- 
minute dry. The flush- 
mounted meter is ad- 
justable from two to 
eight quarters. The 
automatic filter pow- 
der feeder on the fil- 
ter screen is constantly 
filtering 110-gallons 
of perc containing fil- : 
ter powder, carbon and sweetener. Hammond claims 
that twice-a-week servicing is the only attendant re- 
quirement. Reputable distributors throughout _ the 
country each handle their own financing, and there is 
no Hammond policy regarding this set by the company. 
Each individual’s credit is personally evaluated. Ham- 
mond is in full production with the unit and delivery 
is usually 10 days to two weeks. Distributors and their 
repair men are trained on location at the Hammond 
factory in Waco, Texas. This company will sell dry- 
cleaners to both CoIN-oPerators and professional dry- 
cleaners. 


INTERNATIONAL DUPLEX CORP. 


Eugene B. Farney, President 


In a communication to us, International Duplex 
president, Eugene R. Farny, says his units will be sold 
through local distributors in various parts of the coun- 
try. Financing arrangements for the units will have to 
be worked out with these distributors, who after seeing 
the Duplex prototype unit have placed orders for them. 

Production models 
» were ready in March. 
According to Max 
Kowitt, New York 

Duplex distributor, he 
; will place his sales 
emphasis on existing 
Duplex coin-op laun- 
dry store owners. 

, These stores will be 
known as Wash-And-Clean Centers. The unit, says 
Farny, has the flexibility to be hooked up to various 
types of filter systems, which will enable the unit to 
meet the different conditions which exist in different 
parts of the country so far as filtering is concerned. A 
bank of four units, which is suggested, is priced at 
$7,500. 


NORTH AMERICAN MAESTRELLI 


Al Marks, President 
The “Thunderbird” is Maestrelli’s smaller version of 


its “30” and “50.” Each of the unit’s three pockets 
hold a 12-pound load. Each three-pocket unit will 
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require one filter. The 30-minute cycle is divided into 
nine-minute wash, four-minute extract, 15-minute dry 
and two-minute deodorize. The “Bird” features a disc- 
type, self-cleaning ro- 
tary filter, built in 
solvent-saver, thermo- 
stat control, and elec- 
tric distillation. Full 
production is expected 
to be reached by mid- 
May with national de- 
livery promised for 
July. Supplies that will have to be kept on hand will 
be perc, filter powder and carbon. The three-pocket 
unit is the minimum order. It should sell for approxi- 
mately $15,000. Parts and service training for the 
servicemen of the distributors will be conducted by 
Maestrelli. There will be no direct sales from the 
company. Sales of the 12-pound unit will be open to 
both coiN-oPerators and professional drycleaners. 





NORGE SALES CORP. 


Judson S. Sayre 
Chairman of the Board 





Norge has, for a little less than a year, been focusing 
its marketing efforts on the bank-of-eight drycleaners. 
These are designed to be installed in complete Norge 
Laundry and Cleaning Villages. Price of these instal- 
lations, which include Norge laundering as well as 
drycleaning equipment, begins at somewhat over $75,- 
000. Recently, at the NID Convention-Exhibit in 
Philadelphia, Norge unveiled its single-unit drycleaner. 
However, the aim was to supply Norge-equipped coin- 
ops first. 

Just before press time, we 
received word from Norge 
Sales Corp. National Adver- 
tising Manager, Richard C. 
Larko, that a drycleaner is 
being introduced which is to 
be sold, to any existing or 
prospective coin-op, under 
the Borg-Warner label. 
(Norge is a_ subsidiary of 
The Borg-Warner Corpora- 
tion.) It will not, Larko 
says, be sold to existing Norge coin-ops, or placed in 
regular Norge Laundry and Cleaning Village installa- 
tions. The unit, identical in design and manufacture 
to the Norge product, can be purchased in lots of as 
few as two units. Production on the Norge and B-W 
single units has already started with delivery after 
April 15. Price of an operational system—including 
filter, exhaust and two units will be $6,300, with a 
$1,675 price tag on each additional unit as added. 
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Drycleaners 
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START NOW WITH ANY NUMBER OF BW NOR >= 
UNITS...ADD MORE AS BUSINESS GROWS! | 


The BW Norge Add-On Plan is adaptable to any installation 
now and in the future. Get immediate delivery on one or t 
BW Norge Drycleaners. Add-On more units at any time. Buth 
sure you plan for additional space, so your capacity can gn 


as fast as your drycleaning traffic increases. 


BUILD YOUR CAPACITY AS YOU BUILD YOUR VOLUN 


id 


COIN-OF Apri, 


NORGE ANNOUNCES A NEW LINE OF 


COIN-OPERATED 


ERS 


NEW FULL FLEXIBILITY! INSTALL ANY NUMBER OF 
MACHINES—IN ANY COMBINATION—FROM ONE UNIT ON UP! 


GET STARTED NOW in the profit-proved coin- 
operated drycleaning business with any num- 
ber of BW Norge Drycleaners! 

The new BW Norge Drycleaner lets you get 
‘into this fast-growing field immediately. Then, 
fwith BW Add-On units, you can build your 
capacity as fast as your business grows. 
| You can now, for instance, install one self- 
contained BW Norge Drycleaner. Or you can 
start with two or more BW machines that op- 
erate with Norge’s proved central filter system. 

The new BW Norge Drycleaners deliver top 


cleaning quality with no sacrifice in efficiency. 
Norge’s proved deep-bath action, with 9 gal- 
lons per minute solvent flow, assures customer- 
pleasing results. 

Maximum solvent mileage gives you low per- 
load cost and top operating profit. 
With immediate delivery... fully proved oper- 
.and greatest flexibility, new BW 
Norge Drycleaners can put you in the profit- 
able coin-op business right now. Let Norge 
give you all the facts. 


ation.. 


Norge Commercial Sales, Dept. A15 Post Office Box 767, 
Hinsdale, Illinois, Telephone Chicago WHitehall 4-0700 


THE NORGE LINE ALSO OFFERS 
NEW BW NORGE SELF-CONTAINED single-unit DRYCLEANER 


Completely automatic ... wholly self contained filtering system .. . full 
8-pound-load capacity. An independent unit of proved quality for special 
installations where a very minimum drycleaning facility is needed. 


Norge Sales Corp. is a subsidiary of Borg-Warner Corporation ©Borg-Warner Corporation, 1961 


« NORTee 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL COIN-OPERATED DRYCLEANING EQUIPMENT 
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PHILCO CORP. 


D. W. Berguson, Commercial Laundry Sales 


Philco-Bendix tells us that the unit they displayed 

at the NID Convention-Exhibit was a pre-production 
model. The company is currently involved in “field- 
testing” its twin eight-pound drum drycleaner. Ship- 
ments to warehouses are expected to begin in the Fall, 
and distribution will be through the | regular P-B dis- 
tributor set-up. Main- : 
tenance personnel are 
now being trained at 
P-B factories. Financ- 
ing will be through 
the individual distrib- 
utors. Price of the 
unit, which will, ac- 
cording to Philco- 
Bendix sources, be marketed to COIN-operators and 
drycleaning plantowners both, should be in the $5,000 
range. The machine is said to have the ability to re- 
move “cold creases” and wrinkles without using 
steam presses. A special feature of the units will be 
an illuminated “Maintenance Monitor” which denotes 
any malfunction so service can be rendered with min- 
imum loss of time. 


STANDARD, INC. 


C. B. Pugh, President 


Standard’s Twin, featuring two nine-pound baskets, 
is sold in units of one. The motor is a 220-volt, single 
phase, 80-amp circuit arrangement. Each Monel 
tubular filter services the two baskets of the individual 
unit. A five-minute wash, five-minute extract, 22- 
minute dry make up the 32-minute complete cycle. 
Standard recommends daily checking of sweetener, 
detergent, carbon and filter powder for maximum effi- 
ciency. Figures released by the company indicate an 
average cost of 30 cents per cycle. Production is in 
full swing and the company guar- 
antees delivery anywhere in the 
U.S. within 90 days. There are 
distributorships throughout the 
U.S. Service training for distrib- 3 
utor’s servicemen is conducted at 
the Standard plant. The company 
also conducts “field clinics’ 
throughout the U.S. and Canada. | 
A Canadian model, featuring 
twin 10-pound baskets, is manu- ™™ 
factured in Canada by samen. The U.S. model 
sells for approximately $6,000; the Canadian model 
will sell for approximately $7,350. 


ULTR-O-RAY 


Fred Ratowsky, President 


Fred Ratowsky, president of Ultr-O-Ray, is direct- 
ing his company’s sales efforts toward the Ultr-O-Ray 
complete coin-op package. The $20,000 structure con- 
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tains washers, venders, 


dryers, 


Ultr-O-Ray eight-pound drycleaner. 


that while he would prefer 
to sell a complete package 
to the new COIN-OPerator, he 
does recognize the fact that 
a large and vital, already- 
established coin-op market 
exists for drycleaning units, 
and his firm will welcome in- 
quiries about purchasing the 
unit independent of the en- 
tire Ultr-O-Ray package. Dis- 
tribution and financing will 
probably be through the 
Pennsylvania-based organization 


etc., as well as gp 


Ratowsky feel 


itself. The 660-pour 


drycleaner requires no filtering system, but employs tf 


“constant distillation” principle. 


WESTINGHOUSE ELECTRIC CO. 


R. F. Spangler, Manager Product Planning 


ALD, 


Inc., 


distributor of commercial Westinghou 


coin-op laundry equipment, is right now in the proce 
of completing installation of the Westinghouse coin4 
drycleaner in 73 pilot Laundromats across the count 
ALD feels that since so many coin-ops are Laund 

mats, placing the drycleaning units in their own stor 


only will still provide national coverage. 


president of ALD, summed up 
attitude by saying: “We fear 
initial over-enthusiasm. Store 
owners must be taught to live 
with their equipment, the pub- 
lic must be trained in its opera- 
tion and limitations, as well as 
its possibilities. Because of this, 
we will not immediately under- | 
take campaigns to sell thou- 
sands of these units. 
first install modest numbers in 
sectionally pre-selected loca- 
tions.”” The Westinghouse eight- 
pounder should sell for between 
$2,000-$2,500. 


F. E. Ro 
the company’s offic 


= |r une § Jo 


We will | 


WHIRLPOOL CORP. 


J. M. Crouse 


General Manager CLAD 


Whirlpool is aiming its coin-op drycleaner sales 
sage straight for the professional drycleaning stm 
owner. According to a high-ranking company official 
there is nothing presently in the works for selling & 


continued on page ® 
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THE MOST SIGNIFICANT 
ENGINEERING 
ACHIEVEMENT IN 


our 5@ YEAR HISTORY 


aye HAMMOND CO/N OPERATED DRYCLEANING UNIT 


Nor a domestic appliance, modified for dry- 
} cleaning — but a heavy duty industrial-weight 
»machine — built by a firm with a half-century 

bof experience in this field. 


ORP. | 


| Here is a “man-sized machine, to do a man- 


AD sized job.” 
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LAUNDRY-CLEANING MACHINERY COMPANY 


WACO, TEXAS 
ARD HAMMOND BLOG 


Compare these Hammond features: Stainless steel 
construction; not a porcelainized machine; 30- 
minute total cycle, dry to dry; full 10-pound load 
capacity per washer, full 700 r.p.m. spin speed, 
fully automatic filter powder injection for uniform 


solvent quality. 


y ES OS SP ES ae ce ER me 


Please rush detailed information on the 
Hammond coin-op drycleaning unit: 


% Name 
Address 
1 


? STOUR gs 


HAMMOND LAUNDORY-CLEANING MACHINERY CO. 
WACO, TEXAS 
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BE MODERN! 
eA BUEN 


with a new 


AC RURAL 


y é 
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Just as modern and efficient as the time-proven 
deluxe Temco-matic, these three new models 
offer these outstanding features: 


Safe and reliable activation of all washers, 
dryers, extractors, and dry cleaning machines 
from one central control center. 


Quick, easy money collection from one, insur- 


able Mosler safe. 


Elimination of coin chutes and meters lowers 
maintenance and increases profit. 


Easy price changing..enabling you to run 
traffic-creating “specials” any time you wish. 


Multi-price settings allowing you four different 
prices, from 5 cents to two dollars — now a 
price for washers, dryers, extractors, and your 


NEW DRY CLEANING MACHINES! 


Rejection of slugs and foreign coins. 


MODEL 030-A (16” x 16” x 51”) Activates up to 30 machines 


* a ceeentel Control for the New Dry Cleaning Machines 


COIN-OF APRIL, 1 















2 New Models..a Temco-matic for any size coin-op 


More than ever before, today’s coin-op laundry customers are demanding 
modern service. As competition for these customers increases, the entire industry 
must keep pace with new ideas in equipment and service. That’s why today’s 
most profitable coin-ops, and those in the future, will be the ones using modern 
electric Temco-matic central control systems. 


Plan now for your coin-op to include a Temco-matic central control system! 
There’s a Temco-matic to fit your needs .. one of the new A-Series featured 
here or the larger deluxe models (not pictured) activating up to 78 machines, 
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' MODEL 036-A 
i (16” x 16” x 51”) MODEL 042-A : 
Activates up to 36 machines (16” x 16” x 51”) Activates up to 42 machines P 


For more information on Temco-matic, see your local coin-op laundry dealer, or write Dept. 720E. 


LING-TEMCO ELECTRONICS, ING. 


hines TEMCO INDUSTRIAL DIVISION ¢ P. O. BOX 6191 © DALLAS 22, TEXAS 
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eight-pounder to COIN-OPerators who are not also pro- 
fessional drycleaners, regardless of whether their stores 
are Whirlpool-laundry equipped or not. The $2,500 
unit will be sold directly by the Whirlpool newly- 
formed CLAD (Commercial Laundry And Drycleaning 
Division) sales organization. Service will be available 
—0iiin9,s_\|”m | from factory trained technicians. 
— Included in the price will be 
regular visitations by company 
service technicians, and a “com- 
plete 90-day check-up” of the 
unit. Financing is available, re- 
quiring a 10 per cent down pay- 
ment with 36 months to com- 
plete payments. Perhaps one of 
the reasons for Whirlpool’s sales 
emphasis being directed to the 
professional drycleaner is that 

— the unit has an automatic cut-off 
after 12 50-minute drycleaning cycles. An attendant 





must then fill the hopper with the necessary supplies— 
perc, filter powder, etc. 


MIL NATIONAL 


Irving Sherman, President 


The MIL unit is not coin-operated. Company preg. 


dent, Irving Sherman, contends that his unit js a | 


perfect one for the COIN-OPerator who is Willing tg 
attend his store. The single basket, 25-pound Capacity 


drycleaner is available in seven decorator colors, The | 





















company claims that the auto- 
matic Miracle MILs requires no 
attention once the 30-minute 
cycle has begun. Filter cleaning 
is said to be “eliminated for- 
ever” with a self-cleaning tube- 
less and bagless filter. By clean- 
ing up to 12,000 pounds of 
clothing per 55-gallon drum, 
Sherman claims his unit cleans 
clothes at a cost of one cent per 
pound. It occupies a floorspace of three feet by six 
feet, seven inches. 
Reclamation is accomplished through evaporation and 
solvent condensation by water spray. 


The unit weighs 2,600 pounds, | 








Cool coin-op means 
hot summer business 


The hot summer months — just 
around the corner—is no reason for 
your profits to drop as the tempera- 
ture rises. Now, before the summer 
begins, is the time for you to con- 
sider ways to make your coin-op 
cool. This is no mean task. For, 
the washers and dryers in your store 
actually generate the heat and hu- 
midity that chase customers away. 

One way to combat the heat is to 
consider the installation of air con- 
ditioning. Air conditioning is more 
than simply cooling air. Complete 
air conditioning not only controls 
the temperature, but the humidity, 
cleanliness, and distribution of air 
as well. And, some units can be 
converted to heating units by re- 
versing the cycle of the cooling 
apparatus. 

There are several types of air 
conditioning units on the market. 
These include: 
1—air-cooled equipment that does 
not require water connections. 
2—units that “‘fit-in” with any decor 
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you choose. 

3—package units, which are self- 
contained and can be installed with- 
out permanent duct work. These 
ductless units make it possible for 
the air conditioners to be installed 
anyplace in the store. Some models 
may be mounted from the ceiling, 
saving valuable floor space. Others 
can be installed in windows or tran- 
soms or placed in a “blind spot” in 
a wall. 

Most of the units, whether air- 
cooled, packaged, water cooled, etc.., 
are priced so that even the COIN-op- 
erator who rents his store can afford 
to install one. 

If you decide that air condition- 
ing is needed in your store, obtain- 
ing bids on equipment from reput- 
able dealers is one of the first steps 
you should take. This dealer should 
make a complete survey of the space 
to be air conditioned. Make sure he 
takes into account the space plus 
ALL your laundry equipment in 
use. 


The reputation of the manufac. { 
turer and/or distributor is_ high} 
important when buying this equip- 
ment (or any other, for that mat- 
ter). Therefore, before you sign 
anything, look into the service poli- 
cies and equipment warranties 
Check the physical construction of 
the unit. In some cases, thin gauge 
metal units may cool the store jus 
as efficiently as the heavier gauge | 
metal units, but the noise from the 
thin gauge units may cause your 
customers to run from your cod 
store to the hot, but quiet, sun | 
Check too, the size and quality 0 | 
filters, the ease of water and elec: | 
trical connections, and the mainte- 
nance requirements. 

The cost of utilities and water it 
your area should help to determin 
whether or not the unit you by 
should be air or water-cooled ant 
whether gas or electricity should 
used to power the unit. 

Whatever type you decide to buy 
it would be wise to give air-cont 
tioning for your store a great ded 
of serious thought. 

Remember, you must make youl | 
customers want to come into youl} 
store—and stay for awhile. Th] 
longer she’s in the store the mot 
dimes and quarters she’s apt ! 
spend. O 
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NEW CHANGE-MAKERS 





Maximum Security Change-Makers combine new 
security, convenience and flexibility with the proven 
operating dependability of Standard’s manual change 
units. All new 3/16” steel cabinets with quadruple lock- 
ing mechanism, and new type 1961 actuators provide 
maximum protection against every known type of bur- 
glary or vandalism. 












NO VAULTS NEEDED.Change units and vault-type protection complete in one 
rugged */;, inch steel cabinet. No vaults or padlocks needed. 

UNDERWRITERS’ LABORATORY APPROVED LOCKS.Changer door securely locked 
with two internal screw-type locks and two UL approved key locks... 
case hardened, double tumbler systems and restricted keys. 

OPTIONAL BURGLAR ALARM.Compact battery operated burglar alarm available 
as optional accessory equipment on all models. 

NEW FRONT LOADING AND EASIER SERVICING.Independent change units simply 
tilt forward or pull out for loading and service. 

DEPENDABLE MANUAL OPERATION. Simple mechanical mechanism. No motors, 
solenoids, complicated wiring, relays or switches. 

MODELS TO CHANGE ANY 1 OR 3 COINS INTO ANY POSSIBLE COMBINATION 
OF CHANGE.Up to $420 in capacity. 

EACH UNIT SEPARATE.Separate coin slot, large, separate cash box, and easy-to- 
reach “hand-width”’ return coin tray for each change unit. 

BUILT-IN OR . AOUN ABINET DESIGN. Attractive cabinet may be built in 
wall or common front, or mounted on wall, stand or post. 

COLORFUL N ED. Available in 3 standard colors (grey, green or beige) with 
big “CHANGE” decal and easy to understand instructions. 


Special Note to Owners of Older Model 
Standard Change-Makers! 


You can have your older model Standard Change- 
| Makers rebuilt into a new Maximum Security Change- 
Maker at considerable savings off list price of a new 
machine, under a special program now available from 
the manufacturer. Contact your authorized Standard 
Change-Makers Distributor for full information. 





Triple Maximum Security Change-Maker 


STANDARD CHANGE-MAKERS, INC., 422 E. New York St., Indianapolis 2, Indiana 
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Should coin-op cleaning store c 


YES—IT SHOULD 


BE ATTENDED 


We get the feeling that COIN-Operators would actually just 
as soon leave drycleaning units unattended as they have their 
conventional washers and dryers, except for one extenu 


ating circumstance 


the $2,000 to $15,000 (multiple-units ) 
price required to place a unit in their stores. 


In many cases 


the price of the drycleaner equals, or will equal, the price 


of all the equipment that preceded it. 


These COIN-OPerators 


feel that it is foolhardy to leave an investment of those pro- 


portions to 
cated.” 
the public. 


Before we even begin to discuss 
this problem, we must agree on one 
thing: coin-op drycleaning is, em 
phatically, here to stay. Whether or 
not you install the units in your 
coin-op is, of course, your own de- 
cision. However, to deny the ex- 
istence or importance of coin - op 
drycleaning is to bury your head in 
the sands of yesterday. 

So, we will agree that like it or 
not, coin-op drycleaning is becom 
ing more and more common as the 
months roll by. Our question is: 
Need coin-op drycleaning change 
the basic, unattended concept of 
coin-ops? Due to a lack of fa- 
miliarity with the question, many of 
our responses were timid, indicating 
that the respondent was still feeling 
his way around the whole question 
of coin-op drycleaning. Also, and 
this we have found is another good 
indicator of unfamiliarity with a 
subject, our replies were about 
equally divided, with 46 per cent 
voting for retaining unattended 
stores; 41 per cent advocating an 
attendant; 13 per cent having no 
opinion either way wanting to 
“wait and see.” 

A Massachusetts three store own- 
er, with some pretty definite opin- 
ions on the subject, writes: 
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“a public that is in no wise prepared or edu- 
These men want to protect their investments and 


“In my area, anyone who has o1 
will set-up coin-op drycleaning will 
make out very, very nicely. There 
is a great market for it here with 
winter garments that are not 
cleaned often because of the prices 
the local drycleaning stores charge 
However, 
we must remember that these peo- 
ple are not COIN-OP 
magazine. They have not been ex- 
posed to the advertising and infor- 
mational material that has accom- 
panied the introduction of the dry- 
These people must be 
sold, again and again, on the many 
uses of the drycleaners; on the tech- 
niques involved in utilizing the ma- 
chines. Therefore, either an at 
tendant, or the COIN-OPerator him- 
self, should always be present in the 
store to help present coin-op dry- 
cleaning to the public. It won't cost 
him as much money as it will make 
him.” 

From New York, comes an al- 
most irate from this two 
store operator: 

“Tt just so happens that I recently 
purchased my first coin-op dryclean- 
ing unit. It’s a twin unit, and it cost 
me almost as much as my 18 wash- 
ers combined. If you think I’m go- 
ing to leave a unit like that exposed 


for heavy outer clothes. 


readers of 


cleaners. 


response 


to a public that still looks at the 
unit as if it were a freak, you're 
crazy. The public needs to be 
shown how the drycleaner works. 
what it can and cannot do. Per. 
haps at some time in the future we 
can begin to think about leaving the 
units unattended. But not for ¢ 
while yet. Frankly, I've got the 
same feeling for my coin-op dry- 
cleaning machine as I had for m 
automobile when it was brand new, 

And while we're talking about 
cars, we might quote from the let 
ter of a single store owner from 
Portland, Oregon: 

“T don't think 


a very good one. 


vour question is 

[Ed. note: We 
Would you introduce the auto- 
mobile to a group of people and ex- 
pect them to just get in and drive 
without banging up the cars? Well, 
before I issue drivers licenses’ for 
the operation of coin-op drycleaners 
to my customers, I’m pretty well go- 
ing to make sure they know how to 
use the machines without abusing 
them. I want the drycleaners to be- 


do. | 


come as commonplace to them as 
a washer or dryer. People have less 
of a desire to ‘take apart and put 
back together’ something they know 
and are used to.” 

Here’s a Wisconsin single store 
owner with an idea of how to make 
a coin-op attendant pay for himself: 

“Why not hire a professional fin- 
isher to work in your coin-op? He 
or She could operate those new coir- 
op presses and, by charging 5 
cents instead of 25 cents for coin-op 
finishing, he would almost earn his 
own salary! Your customers will be 
pleased because you will have an 
attendant on hand to explain the 
operation of the drycleaner and the 
coin-op presses both. 1 know there 
are many economic considerations, 


continued on page 6 
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N obody is sold as completely on 
the Coin-Op Cleaning Concept, it 
seems, aS are the COIN-OPerators 
themselves. This is indicated by the 
46 per cent of this month’s respond- 
ents who will stick, come coin-op 
drycleaning or what - have - you, to 
the original concept of the un- 
attended coin-op store. These peo 
ple are sold on the idea of deriving 
additional income from an opera- 
tion that takes only a few hours a 
week of their time. 

But by no means should the im- 
pression be given that these COIN- 
operators who choose to devote the 
bulk of their time to other interests 
—the aptly-named investors — are 
not as up-to-date in their thinking 
as well as their stores as their more 
participatory COIN - OPerator breth- 
ren. Our figures indicate that the 
absentee-owned coin-op is as well- 
equipped with the extra-income ac- 
cessories — the vending machines, 
kiddie-ride machines, 
the coin-ops that 
owner-attention. 

This equally-modern attitude car- 
res the COIN-OPerator 
nght into the arena of coin-op dry- 
cleaning: he is as aware of the 
money - making possibilities of the 
units as is anyone. 





Clic. 





as are 


receive much 


absentee 


He intends, at- 
tendant or not, to install them. In 
several of our respondent’s cases he 
has already installed as many as five 
of the drycleaners. However, and 
here is where his attitude is differ- 
ent from that of the attendant own- 
ers, he doesn’t care how much they 
cost or how new they are. As one 
Owner put it, “the public will have 
to become accustomed to the units 
itself; the machines will cost us a 
lot of money, we know, but, pro- 
portionally, it should make the same 
margin of profit as do the 
attended washers and dryers.” 


un- 
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MY COIN-OP REMAINS UNATTENDED 


Here are the replies from the CoIN-operators who, in 
effect, chided us for “abandoning” the purist concept of an 
unattended operation. On this side of the coin we received 
mail from those men who, despite their ambition to place 
the drycleaners in their stores, do not have the desire to 
abandon their full-time jobs to devote themselves to, as one 
COIN-OPerator wryly put it, “the care and feeding of the 


coin-op drycleaner.” 
dustry. They will 


They 
install 


will not fall 
drycleaners 


behind the in- 
they be- 


because 


lieve in the unit’s ability to make money for them 


unattended. 


from a San 
Francisco single-store owner: 

“You people seem always to ad- 
vise us, through your ‘Both Sides 
of the Coin’ questions, to get into 
our coin-ops; to learn about the 
equipment; to meet our customers. 
Speaking for myself and for several 
other COIN-OPerators of my ac- 
quaintance who hold, in addition to 
their stores, full-time jobs, I can 
only say that we'd love to. How- 
ever, my employer would not be 
overjoyed to see me leaving the job 
[this man works with a plumbing 
and heating contractor] every time 
I felt I was needed in my coin-op. 
| went into the business in 1957 
with $6,800 in cash and the idea 
that I could earn some additional 
money without devoting too much 
time to the operation. So far, it has 
worked out just that way. Although, 
I admit, | sometimes spend evenings 
and weekends in the store. At the 
NID Convention-Exhibit, which 1 
attended specifically to look over 
the new drycleaning unit, | pur- 
chased two of the units. These will 
be installed in my sometime 
in May. I intend to have instruc: 
tions clearly placed on the wall. to 
service the machines at night, and 
to let the public go their own un- 


Here’s a response 


store 


attended way in_ using them. 
Frankly, I have always believed that 
the reasons for the success of coin- 
ops ts due as much to the fact that 
they allow people to do their wash 
as they see fit as it is the price.” 

Actually, the above letter ran 
almost five pages. This gentlemen’s 
reasoning and facts were so good 
that we had a difficult time select- 
ing the most pertinent passages for 
publication. His comments pretty 
well capsulize the “unattended” side 
of the coin’s attitude. As another 
example, we might quote from a 
Missouri three-store operator’s re- 
sponse: 

‘“‘Unless coin-op drycleaning 
stores prove to be more dangerous 
to operate they, like coin laundries, 
should be unattended. Aside from 
the extra expense of supplying an 
attendant 24 hours a day, the un- 
attended store offers a freedom of 
movement to customers they like 
and appreciate. As the ‘This is 
Your Store’ signs indicate, the cus- 
tomer remains boss and 
there is nothing she likes more. 
Provide a caretaker who will visit 
the store often enough to keep the 
store clean and attractive, but by 
all means let the owner stay away 


her own 


continued on page 66 
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By beating the 
summer heat with 
ventilation in all 
seven Greater 
Washington, D.C. 
units, this team 
keeps volume in 
a steady climb 


Mothers with small children constitute approximately 90 per cent of Presto-Wash's cus. 
tomers. Weisblut and Case! feel by offering mothers a cool coin-op, they can count 
on their continued patronage even at height of summer heat, humidity. 


Keep cool, keep growing 


T hroughout their string of seven coin-ops in 
the Greater Washington, D.C. area, the watch- 
word for co-owners Harold J. Weisblut and Wil- 
liam B. Casel is, “keep cool.” 

By this, Weisblut and Casel mean physically 
cool, no mean trick in an area where heat and 
humidity combine during the late spring and 
summer months to create one of the most uncom- 
fortable climatic situations in the country. Yet 
each Presto-Wash is a model of summer comfort 
for grateful customers. 

Bulwark of Presto-Wash’s battle against high 
heat and humidity is a ventilating system built 
into each store. 

As an example of the effectiveness of this venti- 
lating system, let’s take a look at one of the newer 
Presto-Washers, opened in Alexandria, Va., in 
mid-June, 1960. This unit, built at a cost of 
$25,000, features 23 washers and 10 dryers. 
When all this equipment is operating at once, 
Harold Weisblut points out, the temperature 
inside the coin-op can climb 30 degrees above 
the outside temperature. But thanks to the 
coin-op’s ventilation, inside temperature never 
exceeds that of the outdoors; what’s more, because 
air is kept constantly in circulation, the breeze 
has a definite cooling effect on customers, who are 
actually much more comfortable inside than 
outside. 

The heart of the ventilating system, designed 


as an integral part of the store and built at a cost 
of $720, is a power roof exhauster. This is more 
simply a large fan located close to the roof at the 
rear of the store and near the dryers, which throw 
off enormous heat when they're in action. 
Supplementing the exhauster are louvers built 
into the front of the store. As soon as the inside 
temperature hits 80 degrees, a thermostat turns 
on the motor operating the fan. Once the fan is 
whirring at top speed, it drives the hot, 
moisture-filled air close to the ceiling out of the 
plant. The vacuum effect thus created pulls fresh 
outside air through the louvers and front door, 
and the motion of this air as it goes from the 
front to the rear of the building results in a cooling 


breeze. 


Nothing Left To Chance 


“In no instance,” Weisblut explains, “was the 
ventilating system left to chance. It was all 
carefully planned, right from the blueprint stage. 

“Once we knew the size of the store in cubic 
footage, and the number of units of equipment 
we'd have, we put these factors together and 
came up with a formula that indicated we'd need 
a power exhauster handling 13,600 cubic feet of 
air a minute. 

“No coin-oPerator, unless he happens to be 
an engineer, should attempt to install his own 
exhaust fan for ventilation. In the first place, he 
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NOW... <> TAKE THE WRINKLE 
(ORE ACA By 


4 TR a 


WITH THE...SUSSMAN CYCLO-MATIC® 
STEAM-AIR FINISHING CABINET. 









NO COIN OPERATED DRY 
CLEANING OPERATION IS 
COMPLETE WITHOUT THE 
SUSSMAN CYCLO-MATIC. 


SIMPLE OPERATION—JUST 
HANG GARMENTS ON RACK eee 
AND INSERT COIN AND 
PRESTO ...IN SIX MINUTES © WRINKLES DISAPPEAR 


@ FABRIC FINISH IS REVIVED @ SOLVENT ODORS VANISH 
@ CLOTHES ARE FRESH, FINISHED AND READY TO WEAR 


WMO Mk 


MANUFACTURED BY THE WORLD’S LARGEST PRODUCER OF INDUSTRIAL STEAM IRONS AND BOILERS. 
CALL OR WRITE FOR FULL INFORMATION TODAY. 


DYMAN SEAM. ELEM 


AUTOMATIC STEAM PRODUCTS CORP. 
140 W. 31st ST. © NEW YORK 1, N. Y. 





Ty 
FOR ALL COIN-OP STORES. 
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That’s why it pays to deal with 
a major contributor to the industry 


- HUEBSCH LIVES UP TO ITS RESPONSIBILITH 


ENTIRE LAUNDRY AND DRY CLEANING INDUSTRY | 
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‘HUEBSCH ORIGINATORS 
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| offers this to the industry... 


1. HUEBSCH ORIGINATOR FEATURES—Based on 
Continuous Research and Intensive Engineering 


Huebsch invented the open-end tumbler-dryer and 
has produced more tumblers than all other manu- 
facturers put together. The deep-down quality in- 
herent in every Huebsch tumbler is the result of 
more than 50 years of intensive research, careful 
engineering and prideful workmanship. 


Magnetic Door Latch 


Provides safe, sure, silent 
door closing. The modern 
designed latch eliminates 
triggers, buttons, springs. 


. 4 = 
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Self-Cleaning Lint Screen 


Automatically cleans itself 
and deposits lint on “‘Magic 
Carpet” for fast, easy re- 
moval. Customer need not 
bother with lint removal. 





Automatic Back-Draft 
Damper 


Prevents hot, damp air and 
lint from blowing back 
through tumbler into room. 
Protects pilot light, keeps 
surroundings cooler. 


Customer-Designed Control 
System 


Customer operated controls 
are within easy reach... 
easily understood. A wide 
range of temperatures 
available for various fab- 
rics. In addition, Huebsch 
tumblers are guarded with 
the latest safety controls. 





2. IMPROVED TOOLING 4. NATIONWIDE PLANT FACILITIES 
With a background of over 250,000 tum- With five plants located nationwide and a sixth in 
blers, a program of continuously improved Toronto, you save as much as $40.00 or more for 
tooling has taken place over the years. This each Huebsch 37 x 30 gas heated tumbler dryer in 
considerable investment has resulted in a transportation costs alone and up to one week or 
precision fabricated tumbler of superior more in shipping time. 
workmanship and appearance, lower priced, 

» and economical to maintain. S. ACTIVE PARTICIPANT IN THE INDUSTRY 

; Huebsch takes an active part in all phases of the 
3. ECONOMICAL SPARE PARTS textile maintenance industry and_ belongs to: 
Spare parts are priced not for profit but for American Institute of Laundering, National Insti- 
service. Our aim is to keep your Huebsch tute of Drycleaning, Laundry and Cleaners Allied 
tumblers in operation. Parts are readily Trades Association, Linen Supply Association of 
available from our plant and many dealers. America, Diaper Service Institute of America, and 
Interchangeability of parts also makes main- National Automatic Laundry and Cleaning Council. 
tenance simple and easy. For your protec- Huebsch secures and helps develop recognized ap- 
tion Huebsch will be here tomorrow for provals such as, City of Los Angeles, City of New 

tumblers sold today. York, C.S.A. and C.G.A. 







HUEBSCH ORIGINATORS 


Milwaukee 1, Wisconsin 


First in Tumblers...First in Features 
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10¢ BOX VENDORS e 
These 10¢ box vendors are thoroughly tested j ef 
and fully warranted. Feature positive action, 7P280 . 
sturdy steel construction with handsome r 
enamel finish. Wall mounted with removable pl 
front panel for easy loading. Each column bj . 6 Cé 
has own coin slide, separate lock for money | 
compartment. 5¢ PACKETTE VENDORS Y 
Medel 2850 — Two columns, 25 capacify These 5¢ packette vendors are thoroughly tested and fully warranted. Feature new 
suck. webile @ tele of 80 beast without drop shelf mechanism with positive action and easy load features; made of heavy 
refilling. Any combination of products; size gauge steel with handsome enamel finish, on sturdy floor stand. Can be bolted fe 
42” high; 10%” wide; 10%” deep; weight: to wall for maximum security. Equipped with National Rejector coin mechanism — Vi 
33 Ibs pull-out selector handle for each column. 0 
‘ Model 5P200 — five columns, 40 capacity each, vends a total of 200 packettes | 
P Model 4B100 — four columns, 25 capacity without refilling. Any combination of products. Size: 77” high (with stand); | ™ 
a each, vends a total of 100 boxes without 26” wide; 10%” deep; weight: 215 Ibs. | V 
refilling. Any combination of products; Model 7P280 — seven columns, 40 capacity each, vends a total of 280 packettes | t 
size: 20%” wide; 102” deep; weight: without refilling. Any combination of products. Size: 77” high (with stand); 34’ C 
60 Ibs. wide; 10%” deep; weight: 305 Ibs. h 
Decals Free to all C. & C. Customers! All Products packaged and distributed by: c 
eS a a as a eee =~ >» l al P 
econ | (C&C) MANUFACTURERS sno | 
i j | GER t 
[] Please send me info on Vendors | L sigaled Pcl DISTRIBUTORS, INC. ax , ; 
[] Please send me info on Products a J 
“pi ory C 
NAME ‘ ; win 310 NORTH AUSTIN STREET, DALLAS 2, TEXAS Aivoun ’ 
| i 
| ADDRESS | ®Packaged and Distributed by C. & C. *20 Mule Team Reg. T.M. of U. S. Borax i C 
| et ‘ : = STATE . Mfg. & Dist., Inc., Dallas, Texas & Chemical Corp., Los Angeles, Calif rn 
| | *Sta-Flo is a Reg. T.M. of al/ R) is a Reg. TM. of *Beads o'Bleach is a Registered Cc 
L SS EE te eh 8 AE. Staley Mfg. Co Lever Bros. Co., New York Trade Mark of Purex Corporation 
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This Alexandria, Va., unit, built at a cost of $25,000, features 23 washers and 10 dryers. Despite the heat output of the coin-op, built-in 
ventilation keeps the air moving, makes it cooler inside than outside no matter how the temperature soars in the South's humid climate. 


won't know the right size; if it’s too small, it 
won't do the job and he'll have wasted money, 
and if it’s too big, he'll still have wasted money. 

“Another thing—the location of the exhaust 
fan is important. It has to be fairly close to the 
dryers, but if it happens to be positioned 
incorrectly, say at the side of the dryers, it can 
draw usable heat away from the dryers, and 
they'll burn up a good deal of gas creating the 
extra heat they need to do their job. 

“As simple as it may be in operation, an 
effective ventilating setup depends on expert 
judgment. Unless the fan and louvers are correctly 
placed and sized, the entire investment in cooling 
can turn into a loss.” 


Year-Round Comfort 


According to Harold Weisblut, there is no 
feasible way of measuring the benefits of 
ventilation in dollars and cents. “All I can say 
on that score,” he explains, “is that it definitely 
makes our coin-op comfortable in warm weather. 
Without it, the temperature in here could go up 
to 120 degrees, and it would be unbearable. 
Certainly nobody wants to frequent a store that’s 
hotter than a boiler room. 

“This is especially true of mothers with 
children—and these constitute approximately 90 
per cent of our customers. You can be sure that 
very few mothers want to subject small children 
to 120 degree heat. Without ventilation, I feel 
certain our summer volume would 
considerably. 

“Add to this the fact that the system costs 
only $2 to $3 a month in electricity, and that 
maintenance is practically a zero factor, and you 
can understand why we’re so enthusiastic about 
the job our ventilating is doing for us.” O 
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As soon as the inside temperature of the coin-op hits 80 
degrees, a thermostat turns on the motor operating the fan 
and the ventilating system goes into action. The owners 
have deliberately set the thermostat high, out of reach of 
children who might accidentally upset the cooling system. 


Below, we're looking up at the heart of the ventilating 
system, the power roof exhauster which was built as a basic 
element of the store at a cost of $720. Size, position of 
fan are essential to success, should be p!anned by expert. 
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To hear Lt. Colonel Glenn Smith, 
U.S.A. (ret.) tell of it, when he 
first installed a coin-op drycleaner 
in his Thrifty Laundromat in Ta- 
coma, Wash., more than a year ago, 
“so far as I could see, the only thing 
coin-op drycleaning didn’t have was 
a history. From an owner-operator 
point of view, almost nothing was 
known about the units. But, because 
I believed, and still believe for that 
matter, that coin-op drycleaning will 
make more money for COIN-OPera- 
tors than anything else, I decided to 
write my own history of coin-op 
drycleaning.” 

The Thrifty Laundromat, in addi- 
tion to the drycleaner, houses 20 
nine-pound washers, eight 50-pound 
dryers, one 20-pound washing ma- 


chine (used for loads like rugs, 
etc.), and a 15-minute coin-op 


steam iron. 

After one year of 24-hour-a-day, 
seven-day-a-week operation, Smith’s 
twin-basket (nine pounds each bas- 
ket) drycleaner has led him to some 
conclusions based on his observa- 
tions: 

1. The unit has consistently made 
money. 
2. It has proved to be a great at- 
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Each basket of the coin-op cleaner holds nine pounds. 


traction and business builder for 
Smith’s whole operation, and cus- 
tomer acceptance has been high. 

3. Itis apparent that there remains 
to do a big educational job on the 
public—to further promote coin-op 
drycleaning and to remove miscon- 
ceptions about mechanical difficul- 
ties from the public mind. 

4. The market being developed 
through the units is a new one, and 
the advertising and promotion being 
done on behalf of the coin-op units 
should always bear in mind the fact 
that it is a new market toward which 
it is being directed. 

5. Despite such factors as the rela- 
tively high initial cost of the units, 
expansion of coin-op drycleaning 
will be at a rate even greater than 
that of coin-op washing. 

Smith feels that coin-op dry- 
cleaning has made him temporarily 
immune from coin-op competition 
in his area. “As long as I can offer 
a comprehensive service under one 
roof,” he says, “I will stay ahead of 
neighboring coin-ops. You must 
offer a more rounded service than 
the others or you cannot retain your 
leadership in this business,” he cau- 
tions other COIN-OPerators. In addi- 


| Complete service 
store boosts profits | 
and cuts competition 



























Colonel's Tacoma coin-op 
features coin-op cleaner, 
hair dryers and irons in 
addition to its washers 
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tion to his drycleaner Smith has 
added two hair dryers, a coin-op 
steam iron, a popcorn vender, coke 
machines, and, quite intelligently, 
a free coffee service to his store. | 

At the original price of one on 
lar per nine-pound load, Smith’ 
drycleaner grossed an average of 
$18 a day, with an occasional high | 
day of $25. Operating costs, includ- | 
ing interest on the investment, de- | 
preciation, costs of solvents and util | 
ities, ran approximately $11 a day. | 
This left a gross profit of eight dol- 
lars a day to apply against labor 
costs, which, according to the cob 
onel, should average out to less than 
one hour a day. 

Recently, Smith, dissatisfied with | 
the returns on the unit, queried 
many of his customers about it | 
creasing the price. The typical re | 
action was: “You so much 
money by cleaning clothes in the 
coin-op cleaner that I don’t think 
anyone would object to paying al 


additional 50 load.” j 
i 
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Save 


cents a 
Smith set his machine at $1.50 per 
basket. All other machines since 
installed in the Northwest are set al 
$1.50, too. There was absolutely no 
adverse reaction to the price it 
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NEW! LOW COST FINANCING PLAN 


ce NOW AVAILABLE TO BUYERS OF 
its SLICK FABRICATED COIN-OP BUILDINGS 


7 ONLY 10% DOWN 


$1893 per month for 60 months 
or 


$44450 per month for 72 months 


' Now everyone can afford a SLICK FABRICATED COIN-OP BUILDING! Exciting new 
financing plan brings monthly payments down ... down... down! Much less than the 
| 





cost of rent! This is your once in a lifetime opportunity to own your own building... a 
building especially designed for coin-ops by a successful coin-op owner . . . built exclu- 
sively for you by world famous NATIONAL HOMES. Act today! Write, wire or phone 


| for details. 





ith bs} HERE'S WHAT YOU GET... 
el COIN-OP DRYCLEANING 
ently, ° 
aaa ° Foundation and concrete floor 52’8” x 24’8”. IN YOUR FUTURE? 
one do | ¢ Floor to ceiling picture-frame aluminum glass 
Smith’ front includes 2 sliding doors, 2 windows and SLICK FABRICATED COIN-OP BUILD- 
nal bil 2 a? doors. INGS are expandable! If you plan to in- 
or 104’ inside fluorescent lights, 2 outside re- stall coin-op drycleaning in the future 
at cessed lights in porch ceiling, utility room light d “as : 
ce Pr pe ena you can expand your building to pro- 
and util " vide needed space at tional | 
| a day} * Insulation in walls and ceiling. + E anager tie vee ey ee 
ight dot} * Roof and exterior of lifetime aluminum. 7 ‘aan ie soak money ieite 
= I * Interior is of dry-wall construction, taped and —— es . sneer when 
“ee had ready for your own color scheme. re install ne drycleaning. No 
| * Aluminum side door and louvered utility room other building gives you this outstand- 

ied with | door. ing flexibility! 
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queried | * Gas furnace. 
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ical re- | a - 
o much} PRICE DOES NOT INCLUDE VIKING WILINCE 
é “3 Grading or leveling site if needed. Sidewalks to and CONSTRUCTION ewes \ KUNG 7 
it think | from building. Paving of parking area. Painting inside Nationally advertised (in Better Homes 
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lying a | of building. Signs or outside strip lighting. Landscaping. Suan Tae, ieee Fat selina ieiia 


ad.” So, § Frei i 

1 4 / a Installation of washers, dryers, softeners and built exclusively for Slick Drive-Up Stores by NATIONAL HOMES 
‘ has omher equipment. famous builder of quality, prefabricated homes. 
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cents for every 10 minutes. "Save time," 


Hair dryers have proved popular with the ladies and with the Colonel. He charges 10 
he says, "while the machines do your work." 


Mrs. Smith (print dress) counsels customer on use of the coin-op cleaner. When laundry 


machines were installed, Smith educated his customers. 


crease. Use of the drycleaner, and 
a proportional profit increase, was 
the only effect. 

But while most users of the unit 
are satisfied, a great deal of effort, 
according to Smith, is going to have 
to be applied to the public mind to 
overcome misconceptions about the 
relatively simple mechanical prin- 
ciples of the machine. 

“You may not believe it,” Smith 
exclaims, “but many people still 
believe that all drycleaning is done 
in gasoline, and they therefore re- 
gard my unit, which operates on 
perchlorethylene, as a potential fire 
hazard. Others, despite carefully de- 
tailed instructions right on the ma- 
chine, continue to confuse the oper- 
ation. The same thing, actually, was 
a problem in the early days of coin- 
op washing. Some people just be- 
come confused with anything me- 
chanical. But training here, as was 
the case with coin-op washing ma- 
chines, will be rapid: one customer 
will invariably teach another.” 

One of the more difficult aspects 
of customer-training, Smith feels, is 
teaching the public to empty pockets 
and make sure that buttons are 
firmly sewn on before clothing is 
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He's doing the same now. 


inserted in the drycleaner. Smith 
has encountered difficulty in opera- 
tion with buttons, bobby-pins and 
other small items jamming the valve 
through which the solvent passes 
when leaving the machine. (Ed. 
note: manufacturers have become 
increasingly aware of this problem 
and have designed their current 
models to contend mechanically 
with this hazard). 


Unit Uses Filter Screen 


Because Smith’s drycleaner oper- 
ates unattended for the most part, 
and has no distillation process, 
items which might muddy or stain 
the solvent might appear to be a 
problem. So far, however, it has not 
been. Diatomaceous earth filter 
have screened out the solids, and 
heavy application of activated car- 
bon have kept the solvent clear. 
Frequent testing has always shown 
the solvent to be in good condition. 

A very gratifying thing for Smith 
is the number of pensioners who 
come in to use his drycleaner. These 
are the people who live on social 
security or old age pensions. Noth- 
ing, says Smith, restores a person’s 
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Tourists and bachelors are big users of 


coin-operated steam iron, the colonel reports, | 


dignity more than being able to look 
neat and clean. And since there are 
many pensioners living in and 
around Tacoma, Thrifty Laundro- 
mat gets plenty of opportunity to 
perform a real public service. 

Students from the two colleges in 
town are also regular customers, 
particularly the married students 
living on a budget. They bring in 
sweater, skirts and slacks, mostly 
In general, most of the clothing that 
goes through the drycleaner, Col- 
onel Smith calls “second class 
clothes.” This, Smith feels, is be- | 
cause the industry has failed to pro- 
mote the fact that coin-op dryclear- 
ing is capable of doing the very best 
kind of clothing. 

Other launderers and drycleaners 
who have seen the Thrifty operation 
have been quite impressed by it. 

Smith presently has his eye on 
steam-air finishing equipment, and 
possibly a _ do-it-yourself spotting | 
set-up. 

“If you ever stop by the Thrifty , 
Laundromat,” Smith emphatically | 
concludes, “and fail to see the new: | 
est equipment and the latest it | 
services, you can bet your life that 
I’m not the owner anymore.” O 
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| FINALLY GOT THE MESSAGE! 
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Photograph taken at ECON-O-WASH, N.Y.C 


to look MY CUSTOMERS WANT 
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ing that Women, bless 'em, can be pretty persuasive. For weeks they'd been asking me to stock Lestare. 
er, Col- Finally, one morning, | found a note (on the back of a Lestare package) stuck on the vendor 
d= class signed by nine of my ‘‘regulars.'’ | got the message all right...and the following week they got 
, 1s be Lestare. Business has picked up since! Every day | see new customers walking away from the vend- 
1 to pro- ing machine with Lestare packets. Don’t take my word for it though, stock your vending machines 
ryclean- with Lestare — from the makers of Lestoil — and start counting new faces yourself! 
ery best 
cleaners WHY DO THEY ASK FOR LESTARE ? MAIL THIS COUPON TODAY 
eration They've seen it again and again on TV. SAME HIGH LESTOIL PRODUCTS, INC., INDUSTRIAL DIV. 
Vv it. VELOCITY ADVERTISING THAT MADE LESTOIL FAMOUS. 194 Garfield Street, Holyoke, Massachusetts 
“eve on It's the new idea in bleaching that’s sweeping the country. 
a a FIRST DRY BLEACH PRE-MEASURED IN WATER-SOL- ‘far Cotn Gaubagianenee, and full information on LESTARE 
++ UBLE PACKETS. It's safe for all fabrics — even wash 'n 
spotting wear. CONTAINS NO CHLORINE — CAN'T BURN, STAIN siein 
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” 0 | 538 E. Towne Street, Columbus 15, Ohio 


Exclusive U. S. Agents for the laundry products of Lestoil Products, Inc. 
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Cowboys, notoriously re'uctant to dismount once they are up in the saddle, were pleased with the raised working platform of the rolling 


coin-op because it enabled them to deposit wash-loads without taking a foot out of a stirrup. 


Rolling coin-op 
ropes in rodeo 


cowboy trade 


A mobile '20 & 6’ coin-op parked at 


the San Antonio Livestock Exposition 
for 10 days, netted its owners $640 


worth of prize money 
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Or, Sunday evening, February 19, 
the NBC Network televised Roy 
Rogers and Dale Evans at the rodeo 
in San Antonio, Texas, from coast 


to coast. Little did the 55 million | 


people watching realize that many 
of the cowboys who rode the 
broncos, bulldogged the steers and 
roped the calves washed their levis 
at one of the latest developments 
in the coin-op industry: a com 
pletely self-contained, fully portable 
coin-op. 

The twelfth annual edition of the 


world famous San Antonio Rodeo | 
and Livestock Exposition had of- | 
fered the 280 rodeo cowboys, 6,000 | 


livestock exhibitors, 85 judges and 
department superintendents and 300 
carnival workers who had taken up 
a 10-day residence at the giant coll- 
seum grounds a fully equipped coir 
operated laundry. Did they go for 
it? Well, figures speak for them- 
selves. During the 10 days, the 
mobile coin-op took in an average 
of $70.40 per day and netted the 
operators a neat $63.91 per day. 
Cost of operation ran about $6.49 
per day, mostly for propane which 
operated the power plant and pro 
vided fuel for the water heaters and 
dryers. 

The unit contains 20 eight-pound 
washers, six stainless steel, 50- 
pound dryers, detergent, bleach and 
starch venders and a coin changer, 
all mounted, in a 40-foot aluminum 
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To enable the trailer coin-op to operate virtually anywhere, its manufacturer has equipped it with a pump that allows an intake hose to 
draw necessary water from any nearby lake or stream. 


and stainless steel trailer. The self- 
contained fully portable coin-oper- 
ated laundry has its own water soft- 
eners, water storage tanks to con- 
trol pressure, hot water heaters, 
electrical power plant and a recircu- 
lating water pump. The only oper- 
ating supply required from an out- 
side source is water, and this need 
not come from a water system. The 
mobile unit is equipped with its own 
pump so that the water intake hose 
may be placed in a nearby stream 
or lake, drawn into the unit thor- 
oughly purified and filtered before 
entry into the washing machines. 
Even more remarkable is the fact 
that the trailer may be moved into 
a location, removed from the trac- 
tor and set-up ready for operation 
in little more than half an hour. 
First, the trailer is spotted near a 
source of water and a convenient 
drainage point. Mechanically oper- 
ated jacks lift the trailer off the 
tractor and rear wheels. The jacks 
then lower it to a convenient height 
and automatically level it. From 
the rear controls, the operator then 
mechanically raises one set of sides 
of the trailer which form a roof and 
lowers another set which becomes 
the floor of the work area — this 
unique innovation nearly triples the 
size of the basic forty-by-eight foot 
trailer. After installing a series of 
variable-height floor jacks, eight roof 
supports on each side are placed in 
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Controls at the rear of the trailer enable the driver-operator to greatly extend the working 


area of the floor of the mobile coin-op. 
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the self-locking slots. The two 
flights of metal stairs are put 
into place and the coin-op is prac- 
tically ready to go. The only addi- 
tional steps necessary are to plug 
in the water hose, attach the pro- 
pane tank and connect the drainage 
hose. At the San Antonio show, 
the entire installation took a mere 
39 minutes by actual count from 
the time the trailer was spotted until 
the first loads were in the machines. 

The first of these units was com- 
pleted last fall and has since un 
dergone a series of tests and inno- 
ations. San Antonio Rodeo and 
Livestock Show served as its first 
public test. In order to obtain as 
much information with regard to 
public acceptance, mechanical 
soundness and practicability of the 
equipment as possible during the 
10-day period, an observer was kept 
on hand from six a.m. until 11 p.m. 
each day. He was instructed not to 
make any adjustments, repairs, give 
any instructions, solicit business or 
advertise the presence of the coin- 
op. He was allowed to make only 
the normal service and maintenance 
adjustments as practiced by most 
COIN-OPerators. 

Each day business almost 
doubled. Near the end of the show 
it was not uncommon to see all 20 
of the washers and the six dryers 
in operation for several hours in a 
stretch—particularly between eight 
in the morning and two or three in 
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Although it had been "field-tested'’ for many months 


the afternoon. Since the unit was 
located near a large display of com- 
mercial and farm and ranch equip- 
ment, many persons thought it was 
simply on display. In fact, several 
professional laundry and cleaning 
operators displayed an interest in 
purchasing them. One in particular, 
a former rodeo performer, stated 
that she would like to have one just 
to put on the rodeo-stock show 
circuit. 

Temporary installation at stock 
shows, rodeos, carnivals, fairs and 
the like are merely a beginning of 
the possible locations of this kind 
of unit, says its manufacturer. 
“Since it will go anywhere a tractor 


can pull it, and operates on its own 
power, it can be a money maker 
when located where ever People 
gather away from permanent coip. 
op installations. A few of these are 
military installations, summer camps 
or schools, national parks, tempo- 
rary locations where crews work. 
and trailer camps. And since your 
service is an unprecedented cop. 
venience, unique to the transient, he 
is not unwilling to pay a premium 
price for the use of the equipment, 
Thus, an operator can charge 35¢ 
to 50c per washer or dryer load in- 
stead of the usual 20c. Our test 
here at the San Antonio Show 
proved that we can do just that.” 0 
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according to its manufacturer, the 
San Antonio Rodeo and Livestock Show was the first public test of the rolling coin-op. 
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ROBCO SLUG-REJECTOR 
DROP-COIN METER 


THE REVOLUTIONARY NEW METER 
FOR WASHERS AND DRY CLEANERS 


No Push! / No Pull! / No Twist! 


Here’s the customer-proof coin-meter you ve been waiting for—the 
money-saving replacement unit for your coin-operated machines— 
a drop-coin meter that really works for you. The timer is activated 
automatically when the coin is inserted and accepted. Remember: 
slugs are rejected. 


Your new Robco Slug-Rejector Drop-Coin Meter attaches easily 
to the top or side of your present equipment . . . is slim-lined for 
better appearance—saves space. And ... check these other extras— 





Available to operate with nickels, dimes, quarters — and 
multiples * Reject plunger * Reject cup * Operating light... 
plus— 

Extremely solid tamper-resistant steel construction. 
So...if you're tired of being “slugged” to death—slug back. 
Get the Robco Slug-Rejector Drop-Coin Meter for your coin- 
operated machine today. 




















e ° 

e@ ROBCO CORP. 225 West Main St., Patchogue, N. Y. ° 

* ” 

e * 

2 Yes, I’m tired of being ‘“‘slugged”’ to death. Send z 

e details on your new Robco Slug-Rejector Drop-Coin ” 

ROBCO conporalion Z Meter to fit the following machines: > 
« * 

235 West Main St., Patchogue, N. Y. : ——- - : 
ATiantic 9-1400 ° ithieiminiicimieaideiniapatith ecisahiceiuiniidasiaiiiesianbiiladaninaiaien e 

West Coast Branch: San Diego, Calif. 2 Please indicate type of machines, manufacturer, Model No. : 
4629 Cleveland Ave., CY 5-2870 ® Name 3 

oe 0 ° 

e. e 

e Street + 

ee ° 

= City a 7 Zone _ State _% 
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Survey of customer preferences directly 
affects coin-ops vending machine sales 


T he following figures and facts 
were submitted to us by the National 
Automatic Merchandising Associa- 
tion (N.A.M.A.), the national trade 
association of merchandise and serv- 
ice vending machine operating com- 
panies, manufacturers and suppliers, 
with the thought that “they might be 
of interest to your COIN-OPerators.” 
There are nearly 5,600 vending 
machine operating companies in the 
U.S. There are almost 150 vending 
machine manufacturers in the U.S. 
In total, there are an _ estimated 
4,016,700 machines in use. 
Thirty-two per cent of vending 
Operating companies are one-man 
businesses, while 78 per cent of 
vending machine operating compa- 
nies have five or fewer employees. 
About 91 per cent of vending ma- 
chine operating companies have 10 
or fewer employees. 
ACCORDING TO A SURVEY BY THI 
PAPER CUP & CONTAINER INSTITUTE: 
More than eight out of 10 Amer- 
ican manufacturing plants respond- 
ing to the survey are using vending 
to help solve factory feeding prob- 
lems. Over one out of five depend 
on vending exclusively to provide 
inplant feeding. 
ACCORDING TO THE 1958 OPERATING 
RATIO REPORT PREPARED FOR 
N.A.M.A. BY PRICE WATERHOUSE & 
CO., VENDING RECEIPTS ARE DIS- 
RIBUTED AS FOLLOWS: 
Wholesale cost of products to vend- 
ing Operators . 58.61 per cent. 
Total average operating expenses .. . 
39.67 per cent. 
Average net profit . . . 2.86 per cent. 
PROJECTED ESTIMATES FOR 1965: 
Four billion ($4,000,000,000 )— 
based on an increase in vending 
sales at the same rate as the esti- 
mated increase recorded in the 10- 
year period from 1946 to 1955. 
With the further move toward 
labor and cost-saving methods in 
merchandising, vending machines 
are increasingly proving their value 
in new fields. Tests have been made 
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for their adaptation to after-hours 
vending of groceries and_ similar 
applications. (See CoIN-op, August, 
1960). 

They are not likely to replace 
existing methods of dispensing mer- 
chandise, but the industry’s further 
growth will lie in supplementing 


SALES OF FRESH BREW MACHINES 
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present merchandising methods, e. 
pecially after hours or 
tended sales are not necessary, 
Such new developments as the 
advent of currency changers, mil. 
tiple selection machines, ete., should 
make possible new applications 9 
vending in the 1960's. © 
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YEAR NUMBER OF UNITS SOLD 
954 700 - 
1958 / 10 | 
1959 1 OO 8 
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SALES OF COFFEE THROUGH VENDING MACHINES 








MACHINES DOLLAR 
YEAR ON LOCATION VOLUME | 
1956 99,000 $44,000,000 | 
1959 200,00( LIQUID CONCENTRATE $61,200,000 | 
DRY INSTANT 
INGREDIENT $76,000,000 


FRESH BREW 


COMPARISON OF GROWTH BETWEEN VENDED . 
MERCHANDISE SALES, PERSONAL CONSUMPTION iT 
EXPENDITURES AND GROSS NATIONAL PRODUCT 


1946-1959* (000,000) 


YEAR VENDED 


MERCHANDISE 


1946 600 
1959 ? AOL 

PERCENTAGE 296°, 
GAIN 


CONSUMPTION 


$53,000,000 —s 
GROSS 


NATIONAL 
PRODUCT 


PERSONAL 


EXPENDITURES 


147.000 211,000 


311.000 479,500 | 
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long your best buy.....Now even better 


WEBEN Keopes wwe SYSTEMS 
quipped with 


tank lining 


— _— a) 
rds, es. il : a . 
ere (t- . : ! \ 
ry. : e % 
as. the 7 @ : oa Glasti-Klad is a heat hard- 
S, mul. ened lining that gives almost 
— E ‘d complete corrosion protection 
: | against a wide variety of 
corrosive agents. Glasti-Klad 
protects like glass but it’s 
tougher and sturdier ... beats 
galvanizing because of heav- 
ier film thickness and high 
dielectric strength. It is com- 
pletely odorless, tasteless and 
non-toxic ... is absolutely 
impervious to all water con- 
ditions. Glasti-Klad is a 
product of WEBEN’S con- 
stant research toward better 
products. 


Famous KopperTherm heater and the WEBEN Glasti-Klad hot water storage tank... 
combined at the factory with a specially designed pump system. On a steel base with 
skids... actually provides a factory installation with only hook-up required on location. 


Also available “knocked down.” 


manufactured by WEBEN BOILER AND TANK CO., INC. 


Nt ame 


1616 ANSON ROAD «+ DALLAS 35, TEXAS «+ FLeetwood 7-6331 
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A standards group, the National 
Automatic Laundry and Cleaning 
Council, has been formed by manu- 
facturers of coin-operated laundry 
and related equipment. H. J. Mit- 
chell, manager of commercial laun- 
dry sales of the Philco Corp., has 
been named chairman of the coun- 
cil’s executive committee. Executive 
director of the group is Clinton S. 
Darling. Darling was connected 
with the National Automatic Mer- 
chandising Association, the voice of 
the vending industry, for many 
years. The executive committee in- 
cludes Spencer N. Rich, Norge Sales 
Corp., vice chairman and treasurer; 
Monte Huebsch, Jr., Huebsch Mfg. 
Co., secretary; T. W. Bruner, Bruner 
Corp.; John B. Langagan, Standard 
Change-Makers, Inc.; Peter E. Ne- 
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Maytag’s most outstanding coin 
laundry commercial equipment dis- 
tributor of 1960, the Mac-Gray Co., 
Cambridge, Mass., was awarded the 
Fred Maytag trophy. Dwight Stan- 
field, national sales co-ordinator 
presents the award to Stewart G. 
MacDonald, president, and Morton 
construction in New Brunswick, 


an 


HRPries 


hemkis, Jr., Whirlpool Corp.; L. W. 
Royce, A. O. Smith Corp.; and 
Charles J. Vondran, Westinghouse 
Electric Corp. The association’s 
headquarters will be at South 
Dearborn St., Chicago. 


The coin-operated division of 
Joseph Guss & Sons, Inc., has been 
put under the direction of Irving 
Jaffe, announced Alexander Guss, 
president of the distributing com- 
pany. Jaffe fills the position held by 
Alvin H. Gruman, who is no longer 
associated with the company. 


The promotion of Lee Clancy to 
the position of national sales man- 


ager of Ironrite Inc., has been 
announced by C. E. Mollhagen, 


president. Clancy was formerly ad- 


d Maytag Trophy 


ORO SS ORE 






Goldberg, comptroller of the Mac- 
Gray Co. Shown (1 to r) are William 
Trudell, Andre Lessard, Isidore 
Poust, MacDonald, Stanfield, Gold- 
berg, Edward Ouellette, Charles Lit- 
tlefield, Raymond Vener, and Jo- 
seph O’Brien. The much _ sought- 
after Maytag trophy is awarded 
annually. 





vertising and sales promotion map, | 
ager. This position has been filled py | 
Clay Armitage, who had beg | 
assistant to Clancy. Mollhagen als 

announced that Mare Van mn 
formerly vice-president, ironer mgr. | 
keting, has resigned. 


— 
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The appointment of Glen ( 
Shoop as west coast representatiye ; 


of W. M. Cissell Mfg. Co., Inc. has | | 





Watts 


| 
Shoop | 
been announced by company veal 
dent, W. M. Cissell. Shoop succeed; } th 
Clyde B. Capps, west coast repre. | 
sentative for 2 
years, who has an-| 
nounced his retire. | 
ment. Although] 
Capps will not be 
connected with the 
Los Angeles office, 
he will be called 
on to aid in the fields of product} 
and sales development, the company 
says. In addition, Cissell announcg 
the appointment of Johnny Watts 
formerly of the Louisville office, as 
office manager of the Los Angelé 
headquarters. 





Coin-operated TV sets installed 
in coin-op laundry and _ cleanin 
stores is being encouraged by Econ | 
O-Wash, it was reported recently. } 
The coin-op laundries provide 4 
ready, captive audience for telev: 
sion, the franchiser says. The house 
wives’ coins jingling in the television 
boxes all across the nation should 
prove a pleasant sound. There isa! | Atosel 
feeling, Econ-O-Wash says, that) | °° 
some housewives prefer to do thei 
washing at home where they cal 
keep an eye on their television sét | 
The new system will allow them t 
use a coin-op and watch televisiot 
at the same time. 


Norge reports that its Newath 
N. J., distributor, Mytelka & Ros, 
Inc., has stores in various stages 0 
Newark, Paterson, Midland Path 

continued on page * 
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IN FULL COLOR, this 
Norge advertisement in 
behalf of Norge Laundry 
and Cleaning Villages 
across the U.S.A., ap- 


installed pears in the May 19 is- 
cleaning 
by Econ 
recently, } 
rovide 4 é WHY PASS UP 
i saipenorellinaguingaataigmeteaanimadaes sannete 


* na Welcome to the world’s newest, fastest way YOU COULD 
elevisiol : 

n shoul to do both family wash and drycleaning! BE MAKING 
1 RIGHT NOW? 


sue of LIFE magazine. 


. _ : : 
here 182! Ata self-service Norge Laundry and Cleaning Village, you can now do your drycleaning 
1VS that and a week's washing automatically. ..in one place in one hour...and save up to 75% 
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FIRST TODAY... ACROSS THE U.s 


COIN-OP D 


JOLIET, ILLINOIS 
Norge Laundr 
Cleaning \V 


ALBION, MICH 
Jackson Coin La 


7 CGS GPERatES 


ORY CLEANING VILLAGE POMPTON PLAIN 
Freee oerettneen get oeinanntaenteanenn gee : 


NEW JERSEY 
Norge Dry Clea 
aT Fe ysis 


INDIANAPOLIS, 

INDIANA 

Best Grand 
Laundry Villa 


COLUMBUS, INDIA! 


laundry Village Benzol Cleani: 


Laundry \ 
wasn gpRy ~ SELF SERVICE ‘ 
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Gigantic Cleanir 
Laundry Villas 


i‘ Pe 


Customer-Proved —Profit-Proved—in more than 300 operating locations across the nation 


Norge Laundry and Cleaning Villages from coast to coast ence in coin-op drycleaning, Norge can give you actu 
are today speedily returning their owners’ investments. operating facts you want to know. yx Whatever yourll 
yvDozens of new Norge Laundry and Cleaning Villages mediate plans, it will pay you to know all the facts aM 
are being opened every week. vxRight now, Norge can the Norge Laundry and Cleaning Village. Ask us fort 
deliver everything you need to get started immediately today! 

in this fast-growing new consumer service. ¥¥ There is no Norge Commercial Sales, Dept. A5 

need for you to pay the penalty of waiting, or of missing P. 0. Box 767, Hinsdale, Illinois 

out on the best location in your area. +X First in experi- Telephone Chicago WHitehall 4-0700 
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Norge Sales Corp. is a subsidiary of Borg-Warner Corporation -Warner Corporation, 1961 








Roger Conger, president of Hammond Laundry 
Equipment Co. explains the workings of an extractor 
to a five-man delegation from the Soviet Union, 
here to purchase more than a million dollars worth 
of laundry equipment for use in the U.S.S.R. This pretty Miss is shown trying un. 
successfully to feed a wooden nicke 
to the recently introduced mode 
4000 slug rejector. The unit, mad: | 
by the A.B.T. Division of Automatic 
Canteen of America, looks with 
equal disfavor on all "bad" money 








CIN-OP 
CL? SE UPS 


ters, featuring laundry and dryclean- 
ing equipment, are being marketed 
by Whirlpool Corp. as a complete 
package business. The building is 
a geodesic dome made by Pease 


Futuristic-design coin-op service cen- 
Woodwork for the Whirlpool Corp. : 


At left is the American Pavilion at a recent 
Trade Fair in Thessaloniki, Greece at which 
the Unipress Co. exhibited by invitation of 
the U. S. Dept. of Commerce. Among the 
dignitaries to visit the Glide-O-Matic shirt 
pressing display was the King of Greece. 
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Ya gotta have soap... 
and washers and dirty clothes and 
lots of hot water 
to stay in the laundry business. So... 


Never go second-best on your water heater. 
The day it stops working, you’re out of business. 
Why take less than a hard-working, long-lasting 
DAY & NIGHT water-heating system? 


Experienced laundry operators know the five-year 
warranty you get only with DAY & NIGHT really means 
something: Full replacement if the tank fails — no charge 
the first two years, pro-rated the next three. 


Another DAY & NIGHT plus: New armored Jetglas 
safety seal of high-density glass. Gives far greater life 
expectancy than ordinary glass or galvanized tank linings. 


And more: Dual anodes, for double defense against 
electrolytic corrosion. Especially important in 
high-volume and high-temperature commercial applications. 


In your area, there’s a DAY & NIGHT Commercial 
Water Heater specialist. He has complete Uniflo 
manifolding kits to link up the custom installation 
of multiple units you need for efficient operation. 


Do you really intend to stay in the 
laundry business? Then you need 


DAY & NIGHT 


5-YEAR WARRANTY 
JETGLAS STORAGE BOOSTER WATER HEATERS 


CIRCLE NO. 10 ON POST CARD 


APRIL, 1961 


/n one corner of a smal/ store room at 
Larkfield Coin Laundry 


California, this compact tri, 


insta/llation is on the job 
ft 2 20 actory-mad 
i o manifold co ns, balances 
oad Ng three Jetgi/as 
706 booster 
ey © on dollars 
( re a/iso 
7 2//o fantaneou 
23-, 40-, and 65-ga/lon storage 
ties (with 80, 135, and 420 GPH 


DAY & NIGHT 
MANUFACTURING COMPANY 


855 Anaheim-Puente Road, La Puente, Calif. 
4551 S. Racine Ave., Chicago 9, Illinois 


Nea AU Ray 


There is no question of the market which will open vil 
the introduction of coin-op dry cleaning. Using as a basi 
the successful Duplex 20 lb. Automatic Washer, Dut 
has developed a commercial quality coin- -operated dn 
cleaning unit built and designed expressly for the ct 
laundry. 


* Tops in 
solvent economy 


- 35 minute 
dry-to-dry cycle 


* Interlock door 
The Duplex battery of 4 clean- 
- Water cooled ers is equipped with an efficient, 
reclamation simple to operate, automatic filter 
system, and is priced to make 
money for the operator. 


* All porcelanized 
in pastel pink 


For Name of Nearest Distributor Write 


DUPLEX LAUNDRY EQUIPMENT CO., | 


550 Fifth Ave., New York 36, N. Y. 


Tel.: MAin 2-6300 | 
| 
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Mgnt CMDR 


pen vi 
S a bial 
’ Dupe 
ated th} Duplex, leader in the double- 
the i} Joad washer field, now offers 
| operators a “Wash - n - Clean 
Center” equipped to make your 
operation the most successful 
in your community. 
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% 
s 
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> Built-in coin slide 
> Built-in security coin vault 


- 20 |b. dry weight capacity in 
one load 


- Total water consumption 32% 
gallons — less than most small 
9 lb. home-type washers 

> Extracts at 415 rpm 


- Hinged top panel with lock for 
easy servicing 


- Gravity drain valve eliminates 
pumps and stoppages 


0., > Rugged, long-life, easy to 
maintain 
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reenact inne ltl 


Crerereree—mene-—r remnant 


The job of supplying the correct 
temperature of water to a washing 
machine tub at the right time, and 
stopping at the proper level, is 
accomplished by the water-mixing 
valve. Almost all coin-op washers 
contain slight variations of the same 
type of valve, operating with the 
same component parts on the same 
principle. 

The timer, or brain, of the 
washer closes contacts for water 
filling and sends current to the tem- 
perature selector switch. The switch 
channels the electricity to the valve 
according to dial setting, (hot or 
warm). 

The electrical current energizes 
the solenoids to open the valve. 
When the proper level is reached, 
a water level switch (controlled by 
a float or air tube) in series within 
the valve circuit opens, deenergizing 
and thus closes it. 

The valve does not look like 
those found in water pipe systems 
in homes. It is totally different out- 
wardly because it is automatically 
operated, because it mixes hot and 
cold water or allows individual pas- 
sage, and because a pre-set thermo- 
static element controls temperature. 

There are several types used in 
washers. These come under two 
headings; one containing thermo- 
static unit, the other does not have 
the unit. Both types consist of: 

1. A valve body which houses 
the mixing chamber and forms the 
threaded inlets for water hoses. 

2. Two or three solenoid assem- 
blies to control opening and closing. 

3. The diaphragms, which are 
the water gates. 

4. The outlet assembly to which 
the tub-filling hose is connected. 

The component parts of the 
water mixing valve in the washer 
are: 

1. The body, made of brass or 
nylon casting or consisting of two 
halves, one brass the other nylon. 
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a. Part of it forms the hot and 
cold inlets, which extend outward 
and are male-threaded. Each must 
have a rubber hose washer at its 
outer rim face to provide a water- 
tight connection with the supply 
hose metal fitting. Within each part 
is a strainer or screen to trap solid 
particles. Further inside is the check 
valve retainer and washer to stop 
back flow of mixed water to the 
supply hoses should the valve mal- 
function. These are held to the valve 
with a self-threading screw. 

b. Another part of the valve body 
forms the complicated water chan- 
nels and the two or three valve 
faces or seats against which are set 
the diaphragms. These diaphragm 
faces consist of inner and outer 
concentric ports which direct the 
flow of water from outer to center 
channel when the diaphragms are 
open. 

c. The inside of the body forms 
the mixing chamber, which in many 
types of valves houses the thermo- 
static assembly. This assembly, 
which is spring loaded and held in 
by a screwed-down plate, is not re- 





Fig. 1 


Valve with thermostatic element 


placeable in most cases. The body 
of the valve with the assembly with- 
in must be purchased as a unit. 

d. The outlet face. 


2. The solenoid is composed of 


(a) a metal plunger or armature 
with a centerpunch point (b) a coil 
spring at the other end (c) a guide 
or housing cylinder within which 


Rubin Braun, Technical Editor 








both slide, with the point of th 
plunger protruding (d) a coil gf 
insulated copper wire either ¢op 
ered with insulating tape or coatj 
or sealed in a metal cylinder which 
fits over the length of the solenoig 
guide (e) two electrical connectiog 
atop the case or coil endings tha 
connect to timer and switches, (f 
a mounting bracket to secure th 
solenoid in position over the die 
phragm is between the coil agg 
guide in many types. 

3. The diaphragm is made @ 
rubber with a seat at the center g@ 
inset metal to oppose the plunge 
point. A concentric face or sea 
around the centerseat is opposiig 
the valve body face to open or clog} 
the water flow. One or more tity 
holes in the diaphragm allow seep 
age of water to equalize pressure, 
inside the guide in back of the dia. 
phragm. The rubber must be quit 























































“live” and resilient for proper ac- 

tion. Drying or cracking will caus 

the valve to malfunction. ; Aft 
4. The outlet assembly consist laur 

of (a) a gasket to the valve bod) som 

outlet face (b) the outlet flow regu: oral 

lator washer (c) the outlet fitting and 

(d) a screw fitting or an outlet ee 

tainer plate to screw the assembl See 

down. | 
5. The thermostatic assembly } 


elements held by a spring-loaded} com 
housing. A piston protruding fromp — spec 
the element activated by the watt)  cati 
temperature moves a barrel vali} ally 
(or metering piston) to open i 

close hot or cold entrances to th] 
mixing chamber. The element is o 

for 100° F for a “warm” setting 

A return spring assists the meteritg) 
action of the barrel valve. 


OPERATION 
When the temperature select 
switch is set on “hot”, only the hd 
water solenoid is energized. Th 
plunger is drawn back against th 
spring, allowing the diaphragm « 
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f the de a BURKAY commercial water heating system provides rust-free, 
t be quit sparkling-clean hot water, helps keep your customers satisfied 
roper ac 
will CUS F 
| After a short time of meeting a and corrosion-proof copper, brass, 
y consiss}  laundry’s tough hot water demands, or bronze. And Permaglas storage 
alve bod) some water heaters begin to deteri- tanks are glass-lined; they can’t rust 
flow reg orate. Rust, corrosion particles, either. Result: You enjoy plenty of 
Het fittimg} and scale deposits appear in cus- hot water and customer satisfac- 
outlet I tomers’ clothing. Obviously, you _‘ tion—year after year. 
assembl} | 


) want to avoid such a situation. This is just one of the many 





assembly’ You can—with a Burkay gas-fired reasons why it will pay you to in- 
ing-loade commercial water heating system, vestigate Burkay water heaters and Compact Laundry Water Heating System— 
ding from} specially designed for laundry appli- Permaglas glass-lined storage tanks. mies one So a eee 
the walt} cations. In a Burkay water heater, Get the full story by returning the pavers inant yo a ae 


rrel val} all waterways and fittings are rust- coupon below. minimizes piping heat losses, supplies all the 
) open Of q hot water you need at low operating expense. 
ces to the} 
nent is st! 


1” setting ® 
— urkayv 
. Through research 4y .» @ better way El. a 
ty ths ADSmith 
aly the het} we SP 
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igainst th fan aee.: are 
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FREE BOOKLET 


A. O. SMITH CORPORATION 
Permaglas Division, Dept. CO-461 
Kankakee, Illinois 

Please send me information on Burkay commercial water heaters and 
water heating systems for laundries. 





| 





Name___ 
Laundry__ 
Address__ 


City 7 Zone 
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come back. Water flows from the 
hot water hose into the valve against 
the open diaphragm’s outer area and 
so freely back into the inner chan- 
nel of the valve body leading to the 
outlet. With the “warm” solenoid 
closed, cold water cannot enter. 
Only water of the temperature de- 
livered by the heating system to the 
hot water inlet is allowed to pass 
through to the tub. 

With the temperature selector set 
at “warm”, both hot and cold water 
enter through their inlets and then 
into the mixing chamber. The “hot” 
solenoid is closed preventing direct 
flow of hot water into the washer. 
The “warm” solenoid is open. The 
thermostatic element in the mixing 
chamber expands and_ contracts 
with the temperature of the mixed 
hot and cold water. If the entry of 
too much cold water contracts the 
element and retracts its piston, the 
barrel valve (or metering piston) 
moves to close more of the cold port 
and open more of the hot. The re- 


LUCKY LUCY? 








No! No rabbit's foot for her. 
She knows many cancers can 
be cured if found in time —so 
she gets a health checkup 
every year. She also knows 
contributions can help conquer 
cancer—so she gives generous- 
ly to the American Cancer Soci- 
ety. Send your gift to ‘“‘Cancer,”’ 
in care of your local post office. 


AMERICAN CANCER SOCIETY 
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verse occurs if too much hot water 
enters. In any case, the resulting 
mixed water stays at about 100° FP. 

Where valves have a third solen- 
oid: “cold”, it acts to supply cold 
water only to the washer in a man- 
ner similar to the “hot” solenoid 
action. 


MALFUNCTIONING 
Most valve complaint systems as 
covered in the Diagnosis Charts in 
the August and November, 1960, 
Maintenance Manuals are due to 


defective solenoid or diaphragm 
action. 
Before tackling a valve, make 


sure the following are in working 
order: 

(1) both faucets open, (2) water 
of sufficient pressure (30-100 psi) 
at equal at both faucets, (3) no 
kinks or obstructions in 
strainers, check valves or vacuum 
breakers, (4) no obstructions in 
inlet screens or check valves— 
check by removing inlet hoses be- 
fore removing valve, (5) solenoid 
leads connected, (6) solenoid is not 
grounded or shorted — check with 


hoses, 


continuity tester, (7) solenoid is 
getting current when timer and 


selector are set—check with test 
lamp, (8) other outside causes of 
malfunction eliminated such’ as 
timer, water selector switch and 
water level switch. 


REPAIR OF VALVE 
Here are the steps in servicing a 
valve: 
1. Shut off both water faucets. 

. Remove back panel. 

. Disconnect solenoid electrical 
lead wires. 

4. Unscrew both inlet hoses 
from valve. Unscrew slowly 
to avoid spray and have re- 
ceptacle ready to catch flow. 

. Loosen outlet hose clamp and 
remove hose from valve. 

6. Remove screws holding valve 
bracket to washer and take 
out valve. 

. Remove screws holding sol- 
enoid gasket or retainer to 
valve body and take off sol- 
enoid. In some valves a spring 
hook or spring clip holds both 
coils of the open type in 
place. 

§. Remove plunger and _ spring 


i ho 


sa 


— 


from inside solenoid Suide 
Check for rust, COFTOsign 
obstructing particles, Troubk 
will usually be found on the 
hot water side. 

9. Remove rubber diaphragm | 
from valve recess. Check fg, | 
cracks, stiffness, or for Wear | 
in the seat or faces, and fy | 
dirt in diaphragm holes, 

10. Clear obstructions in Tecey 
by blowing through  yaly 
body water channels, 

11. Change defective parts from | 
stock that all operators shoul 
keep on hand. 

2. Replace diaphragm in prope, | 
position. 

13. Replace plunger and spring jy | 
guide and the guide and gj 
in proper position. 

14. Reverse removal procedure | 
to install valve and open 
faucets. 


or | 


| 





Should there be possible troubk 
with the outlet side: 

1 Unscrew outlet retainers from | 
valve. 

2 Remove gasket and check fo 
wear or break. Replace if needed 

3 Remove flow washer and pr 
place if needed. 

4 Check for obstructions in valye 
body. 


5. Replace parts in reverse order, 





Valve bodies may also have pin- 


Remo 
hole casting leaks which would te- | opens 
quire exchange. It is recommended} rev 

mg m 


that not only a good stock of valves 
parts be kept on hand but that a 
least one spare valve be available 
Immediate exchange can be made in 
the machine that is out of order 
Then, at leisure, the valve can & 
serviced and placed on the ready 
for-exchange shelf. Most cities hav 
suppliers of parts. 

Two other items are required fot 
trouble free operation of valves 
One is that the water system B 
kept free of rust, red water, come 
sion and other sediment. The othet 
is to prevent leakage of water which 





eee eet ee PO ERE Re 


might reach the solenoid coils, &} 1% i 
-ciallv the . 7e apacil 
pecially the open type. — it & oe 
While the working of a valve 5} signed 
complicated, once the knowledge of was 
digested the servicing Is surprising] 
simple and economical. O 
APRIL, | 
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TTOsion 
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a a ££ 41, “ 
ph ae |, Oa goes “right to the HEART 
CCK for ' re = i e 
for we ~ of coin store PROFITS 
Or | \ 
ee . 
les, | ——— Speed Queen has gone right to the heart of your 
n rea | profit and maintenance problems with the new 
h valye Model A203. No other commercial washer offers 
such simplicity of design . . . such mechanical 
rts. from | efficiency. This assures you of true low cost main- 
rs shoul tenance and long life dependability. 
As for profit, nothing on the market outdoes this 
N proper | new washer. Speed Queen’s perfectly balanced 
short cycle is practically 50% shorter than most 
spring in automatics. As a result, your coin laundry income 
and coi nearly doubles . . . without sacrifice to washing 
efficiency. 
rocedures | One look at the features and we know this washer 
nd open | will go right to your heart. Why not get the facts 
on this amazing Speed Queen today. 
oe COMING SOON 
rT 20 LB. WASHER-EXTRACTOR AND DRY CLEAN- 
ING MACHINE. BOTH COIN OPERATED. 
ers from 
Parts Available in Over 200 
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Remove two screws and the entire top 
opens. Top and front panel uni-hinge 
provides access to all parts without mov- 
ing machine from its location. 


quired for 
of valves. 
system be 
ter, Come 
The other 
ater which 
coils, & Tub is filled faster with a new high 
tapacity aerated waterfall inlet. Air gap 
above machine top. Specifically de- 
signed to prevent back-up and splash 
of water, 


a valve i] 
owledge 
urprising! 
O i 
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AMOR 


eh A division of 
fs ) \ McGraw-Edison Co. 
Ts () Ripon, Wis. 


Major U. S. & Canadian Cities. 
Mail Coupon Below for Com- 
plete Details on the A203 and 
Other Speed Queen Commercial 
Laundry Equipment. 


A new high torque timer, accessible 
through the coin box access door, re- 
quires a simple push to cycle the machine 
completely. Cannot be blocked on the 
“IN” position. Easily removed for servic- 
ing. 








A “Serviceman’s Dream", Remove 
two screws from the toe plate and 
the front panel raises for access to 
the entire front of the machine. 





SPEED QUEEN 





NAME 








' 

ADDRESS____ Bens _ de sNew tamper-proof rigidity and strength. 
. Two bolts and bracket tie sump tub, 

CITY _ ___4 side panel, coin box together. Access to 
' bolts is through coin box service door 
: only. 

ZONE__ | ; 

ee 4 
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NOW! YOU CAN BUY 
EVERY TYPE MIXING 
VALVE FROM UNITED! 


e ONE YEAR 100% GUARANTEE 


e FAST... FAST SERVICE . . . ORDERS 
SHIPPED IMMEDIATELY 


OVER 20,000 VALVES IN STOCK 


Valves for these name brands 


Bendix Maytag Blackstone 
Frigidaire Norge Whirlpool 
Speed Queen Kelvinator Apex 
A.B.C. Westinghouse Easy 
Hamilton Hotpoint Dexter 
Philco-Bendix G.E. Corando 


ALL THERMOSTATIC TYPES 
EXCHANGE ....... $5.50 


Send in your defective valve. We'll 
send you one with a one year 
100% guarantee. 


OUTRIGHT ..... $6.75 


You don’t have to send a dam- 
aged valve. Just order the one 
you want. 





ALL NON-THERMOSTATIC TYPES 
EXCHANGE 
CSVSET) 2 ees $4.75 





EASY TO ORDER 


When buying outright, use factory number; when 
exchanging valves, no number is needed. You will 
receive exactly correct valve. 


FREIGHT PREPAID 


ALSO AVAILABLE: Hose, Screens, 
V-Belts, Coils, Valve Parts 


FOR MORE PROFITS 


An out of order sign costs you money. Lowers profits. 
Be sure your washers are constantly making money for 
you. Be sure water temperatures are right for customer 
satisfaction for efficient operation. Replace old valves 
now. 


ORDER TODAY! 


UNITED VALVE SERVICE Inc. 
3024 W. Montrose Ave. 
Chicago 18, Illinois 
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COIN-OP attends “Owp 


Your Business shoy 


| 
On February 9-13, New York City, through its | 
Coliseum facilities, played host to the Third Anny 
“Start Your Own Business” Exhibition. This EXPOsition 
is the opportunity for national companies that franchig 
investors, on a local basis, to display their wares ang | 
sell the interested investor-public on the benefits g 
representing a nationally-advertised product or service. | 

COIN-OP attended this year’s exhibition by speci 
invitation of the shows board of directors, who ap 
aware of the vast market that the COIN-oPerator repr 
sents. COIN-OP has for some time been aware of , 
great and growing interest on the part of COIN-OPerator | 
throughout the country in increasing their income | 
through a more diversified investment program. Ther 
seems to be a growing willingness on the part of th 
COIN-OPerator to devote more of his time and mone 
in earning more profits from his already-created aud 
ence. He is already sold on this year’s franchise shoy | 
sales theme: “Business is better when it’s your own.” | 

The Business Exposition this year played host to| 
more than 90 different companies, including several dis 
tributors of coin-op laundry equipment and supplies 


Cy 


COMPLETE LISTING 


of companies exhibiting at the 





“OWN YOUR OWN BUSINESS" SHOW 


will appear in the May issue 


COIN-OP Magazine 


DEALERS WANTED | 
COIN-OP LAUNDRY & DRY CLEANING EQUIPMENT | 
National distributor has franchised territories 


available throughout the country. No invest- 
ment required. You must have coin-op sales 


experience. Unlimited financing available. You 
owe it to yourself to investigate our offer. 


oo 
LAUNDERING e CLEANING 
SYSTEM 


THE ROBERT A. CLOUD COMPANY 
838 East High Street * Lexington, Kentucky 
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YOUR CUSTOMERS HAVE BEEN: 
mi} §=PRE-SOLD ON Off Because alf 
8 HAS BEEN ADVERTISED NATIONALLY 
coll FOR OVER 10 YEARS 











Annual 
X POsition 
franchise | 
=a all is the first low sudsing product 
Cnts of | — ae 
Servic, to be advertised and sold nationally 
y Special | 
al al/ is the first national brand sold 
seal to self service laundries 
' OF } 
Incomes | ‘ ; ‘ 
n. Ther is the only nationally advertised brand 
rt of the . . . 
cd mone | sold to self service laundries in: 
ted audi. | 
rise show | 
ir own,” | 
| host to} 
veral dis- | 
supplies 
SHOW | | 
— 450° 
| VENDOR VENDOR 
| BAGS PACKETTES BOXES 
| nee 


LEVER BROTHERS COMPANY 





INDUSTRIAL DIVISION 
390 PARK AVE., NEW YORK 22,N. Y. 


| | 
| | 
| | 
| PLEASE SEND INFORMATION ON 7 
BULK ALL [] ALL BOXES 
| ALL PACKETTES | 
| | 
| | 
| 
| | 
| | 


ANOTHER FINE PRODUCT OF LEVER BROTHERS COMPANY 


CIRCLE NO. 21 ON POST CARD 
COIN) spr 196) 








FORMERLY 
30-S 


Calusa now offers both boxes and 
packets for vending machines in 
coin operated laundries! 


Calusa’s familiar packets of 
high-quality washday products 
have long been fast sellers in 
coin-op laundries. Now they 
are joined by the new 10¢ twin- 
size ““money maker” boxes. 
Both contain the only products 
formulated for exclusive use in 
coin-operated automatic wash- 
ers! Calusa’s custom-formu- 
lated products consistently 
outperform the so-called 
“branded items:’ ( Besides, why 
put your vending machine in 
competition with grocery 
stores?) Customers are only 
interested in quality and con- 
venience—and a laundry is only 
as good as the wash turned out! 


Calusa’s packets and boxes fit 
most vending machines, and we 
also offer you a choice of our 
own revolutionary new vendors: 


Calusa Vendor No Calusa Vendor No Calusa Vendor No Calusa Vendor No 
280-B (10 columns S-5 (5 cols.; low cost 9-171T-10 (9 col- 2-112T-10 (2 col- 
280 packets model for packets umns; 171 boxes umns; 112 boxes 


Calusa vendors hold twice as many products as vending 
machines that sell for higher prices! In addition to soap 
and bleach, Calusa vendors dispense a variety of specialty 
products for washing—to increase your total profit. They’re 
trouble-free, too—containing double columns that cut fre- 
quency of service and increase profits. 

Warehouse stocks in the East and West for rapid service on 

supplies! Contact your local jobber or write: 


CALUSA CHEMICAL COMPANY, INC. 
801 East Macy Street, Los Angeles 12, California 
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Allied 


continued from page 4 
Pompton Plains, Hamburg, Nixon, 
Middlesex Borough, Bound Brook 
Somerville, Linden, Morristown, 
Long Branch, Hackensack, Orange | 
and Clifton. : 


New legislative counsel for th | 
National Automatic Merchandisiny 
' Association, Rich. 
ard W. Funk | 
brings to NAMA 
an excellent back. 
ground that will be 
of great benefit to 
the vending indus. 
try, said Thomas B 
Hungerford, executive — director 
Funk, a graduate of the Universit 
of Chicago and Yale University Lay 
School, succeeds Herbert M. Beitel 


local Department of Health, a Sut. 
folk County coin-op received clear. 
ance to reopen subject to the instal- 
lation of a Lansing Clarifier system 
It seems that Bob Patterson, vie 
president of Lansing, heard about 
the coin-op’s dilemma. He com 
tacted the owner, worked out with 
him an installation arrangement for 
a Clarifier. He then submitted plans 
and specifications of the unit to the 
Suffolk County Department df 
Health, which approved the reope | 
ing of the store. | 

! 


Kight months after closure by the 


rr rm a i re 


An annex building now under | 
construction by the Columbia Boilet ' 
Co. of Pottstown will make possible 
an increase in the production cé 
pacity of the company’s operation, 
it reports. The new building, adj- 
cent to the basic manufacturing 
facilities, will contain 25,000 squat 
feet and is scheduled for use asé 
supplementary assembly area. 


re ce re 


err, . 


| 

The newly - appointed Souther | 
Pexas distributor for wae 
Wascomat of America, Kuhlemat 
Machinery Co., will display the | 
complete Wascomat line, including 
the 16, 25 and 40-pound washer 
extractor models, at the Texi 
Laundry and Drycleaning Show @ 
the Hotel Rice in Houston, Text 
April 6-9. 
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NEW @ 
OPENINGS 


— EAST — 


More recent Maytag-equipped 
coin-op openings include the ““Wash- 
ing Well.” in Pittsburgh, Pa., the 
“Village Wash Tub,” in Norwalk, 
Me.: Paul and Martin Welan’s “Park 
« Wash,” in Los Angeles; Mr. 
Yart’s “Coin-A-Matic Laundry,” in 
Altamont, N. Y. 


Fastern Laundercenter, Inc., dis- 
tributors of commercial Philco- 
Bendix laundry equipment  an- 
gounces the names of new P-B 
equipped coin-ops in its area: 
Harry F. Baumann’s Laundercenter, 
Merchant St., Ambridge, Pa.; Her- 
man Hervitz’ Laundercenter, Har- 
risburg, Pa.; Walfred E. Holmquist’s 
Philco- Bendix Laundry Center, 
Johnsonburg, Pa.; Edmund G. Mil- 
ler’s Eastern Laundercenter, Ches- 
ter, Pa.; Carl W. Snyder, Jr.’s 


—EEE——_—_——————— 


Laundercenter, Lemoyne, Pa.; M. Brunswick. Under a Lily White 


D. Beyers’ Sunshine Cleaning Cen- Coin Laundries, Ltd. franchise, 
ter, Berwick, Pa.; Millicent J. War- Messrs. T. Gordon Ingolsby and 
fel’s coin-op in a shopping center, Errol D. Sirr have opened a coin-op 
Store #2, Shavertown, Pa.; Larry in Loretto, Ontario. 

Schaefer has opened his second 

store at Media, Pa.; Richard a 

Stoner’s Launderette, Carlisle, Pa. From Joe Steinberg, of Speed- 


Wash of Virginia, comes a list of 


—— CR om new Speed Wash coin-ops in his 
Western Canada Coin - Washer, area: J. B. Yeabower’s coin-op in 
Ltd., of Vancouver, B. C., submits Kilmarnock, Va., Al Fitzgerald's 
a list of new openings in Canada. store in Waverly, Va., Joe Cicca- 
Under the franchise of Western relli’s coin-op and A.& E. Enter- 
Canada Coin Washer Co., Ltd.: prises’ two new stores, all three in 
A. W. Hale, Vancouver, B. C.; R. Norfolk, Va. 
H. Jenkins, Calgary, Alberta; Gary Joseph Guss & Sons informs us 
A. Cork, Calgary, Alberta; Sunset that Clifford J. Saxer, Arlington, 
Holdings, North Vancouver, B. C.; Va., recently opened a Guss-sup- 
J. R. Simmons, North Vancouver, plied Philco-Bendix Laundercenter. 
1" ; = ' me . one tine _— Carl E. Swanson opened a Norge 
couver, B. C.; Peter Cosco, Sioux ; ie 2 
Lookout, Ontario. Under the fran- Laundry & Drycleaning Village in 


chise of Maritime Coin Laundries West Palm Beach, Florida. O 
Ltd.: Ronald J. DiCarlo, Minto, 
New Brunswick; Hollis Manthorne, 
Sand Beach, Yarmouth, Nova Sco- 


tia; J. K. Hayden, Lancaster, New 


Waste water problems receive 


COIN-OP’S attention in May issue. 
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RUST FREE 


yore HOT WATER 


For 15 years, NATCO Tankless water heaters 
have been providing rust-free wash water 

to over 14,000 commercial and automatic 
laundries—proving NATCO’s reliability 

and long life. The NATCO is durable. ~ 
Thousands in continuous use since 1946. 


Here are the reasons: 


1. The wash water flows only through the 
all-copper heat exchanger. 


2. NATCO is indirect-fired, with an extra large built-in 
heat reserve. 


3. The rusty, troublesome storage tank is thereby 
eliminated. 


NATCO has a lifetime guarantee that it 
can never - never cause rusty wash water. 


ened Let DP LETS 





101-06 43rd AVE. CORONA 68, N.Y. 
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Association Fights 


J. E. Francis, director of the Ill 
inois Coin Op Laundry Store Own- 
ers Association, recently created to 
help defeat Illinois House Bill No. 
170, sends us a copy of that Bill. 
It reads: 

“All persons, partnerships and 
corporations, whose business con- 
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Te @leR FN it 
THE FINEST... 
YOU MUST HAVE 
TWIN-ETTE 
re 
- Branch Office — Dallas, Texas 
3541 Colgate Street 
— In Canada— 
MONARCH MASTER 
MANUFACTURING LTD? 
731 Runnymede Road 


Toronto 9, Ont. 
\ \ 


XQ Main Office 
~~ — 


sists in whole or in part of providing 
the use of self-service, automatic 
laundry and drycleaning machines 
at a place or places which are open 
to the public, shall have an at- 
tendant on the premises of every 
such place of business during all 
business hours.” 


THE ORIGINAL 
» GOIN-OP CLEANER 


« WE ARE NOT APPLIANCE 
e MANUFACTURERS... TWIN- 
ETTE IS THE RESULT OF 30 
YEARS’ EXPERIENCE IN 
MANUFACTURING DRY 
CLEANING MACHINERY. 


@ PROVEN IN THE FIELD 
FOR OVER 2 YEARS 


€ LOWEST COST PER LOAD 


4 SHORTEST TIME CYCLE 


EACH SIDE OF THE TWIN-ETTE 
DOES A COMPLETE JOB OF 
CLEANING AND DRYING 






RRR Ya Ce me Ll") 
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NED VISELTEAR, Associate Editor 


Francis, and the others on th | 
board of directors of the new asso f 
ciation are asking all Illinois coy. 
Operators to join in the fight py! 
submitting to the Illinois Coin 0p 
Laundry Store Owners Associatioy, 
1724 South MacArthur Boulevard | 
Springfield, Ill., a $10 membership | 
fee and the names and addresses ] 
any other COIN-OPerator that shoul | 
be contacted in this regard. 
Spring Meeting 

Robert Johnson, Logansport, 
Ind., president of the Indiana Quic 
Service Laundry Association, a 
nounces that the Spring meeting wil | 
be held in Indianapolis at th / 
Marott Hotel, Saturday and Su. | 
day, April 15 and 16. 


Effective Association 
According to the Coin-Operatel } 
Self-Service Laundry Owners Ass 
ciation of Detroit, Detroit’s in} 
famous “sneak” ordinance has been | 
temporarily squelched by a stay at] 
execution. The ordinance pom 
a license fee of $10 per como 
location. It makes it illegal for any } 
COIN-OPerator to allow “any loiter | 
ing by juveniles or persons of shady; 
character,” or to allow “any bos 
terous conduct” on the premises @ 
the coin-op. It requires that coit 
ops close during the hours betweet| 
midnight and seven a.m., unles 
there is an attendant on the pret 
ises. It also makes it unlawful fo 
any person other than the “mat 
agement” of the coin-op to get it 
side any of the equipment. wal 
of up to $500, and/or 90 days | 
the House of Correction are pr | 
vided for by the law. 3 
However, an issue of the group: 
newsette, “Coin-Op News,” dateé 
February 4, 1961, reports thd 
“Swift and vigorous opposition bj 
continued on page 6. 
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AT PRESSTIME 


On Monday, March 27, as the last pages 
for this issue were being readied for the 
presses, we received word from A. P. 
Stetser, drycleaning manager of the E. I. 
—— —_ =e 
DuPont de Nemours & Co. Electrochemicals 
| Eee Se ee 
Department, that his company has developed 
anew drycleaning solvent, "Valclene." 





Stetser, whose department makes "Per- 
clene"” perchlorethylene drycleaning sol- 
yent, said that the new compound makes it 
possible to clean garments in coin-operated 
drycleaning machines in 15 minutes, or 
approximately one-third the time required 
with perc. 


Another advantage of the new product, 
Stetser pointed out, was its greatly im- 
proved Safety in use. The safe limit of 
vapor concentrations of "Valclene" is 
five times greater than that of the perc. 
The new fluid is nonflammable and is said 
to clean without odor. 


"Valclene" will be sold through DuPont 
drycleaning distributors throughout the 
country. 


In our Second Special Report on Coin-Op 
Drycleaning, beginning on page 12 of this 
issue, we reported that research of this 
nature was being done. When this announce- 
ment was made, we immediately checked 
vith DuPont to see if the solvent was 
developed for a home drycleaning market. 
According to a DuPont spokesman, there 
are no current plans to develop Such a 


| market. A home drycleaner, according to 


duPont, would be too expensive for the 
consumer pocketbook. 


COIN-OP has been invited to attend a 
ueeting of all the manufacturers of coin- 
erated drycleaning equipment and DuPont 
m April 6, It is our understanding that 
he equipment manufacturers will learn 
tow they may avail themselves of this new 
product. We will present a complete, 
special report of this meeting in the May 
issue. 


APRIL, 1961 






Th 
Ta 
A 
Te 
DIMES OR | 
vt 





CLESCO 
COMPACT 
COIN 
CHANGERS 


4) «DEPOSIT 








DOOR MOUNTING RECESSED LOCK 
PREVENTS PRYING! PREVENTS CHISELING! 


COMPETITIVELY PRICED for 


>—>— maxi-MOST CAPACITY 
>—>— wax-MOST VERSATILITY 
>>— wax-MOST SECURITY 


For Further Information... 






WRITE! WIRE! PHONE! 


NATIONAL PRODUCTS, INC. 





249 W. Mitchell Ave., Cincinnati 32, Ohio * Phone LI 2-1155 
MAKERS OF WORLD. FAMOUS 


DELUXE MULTIPLE COIN CHANGERS 
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MAKE MORE 


WHILE THEY WAIT! 





MODEL BM 
with coin slide 
meter, 25¢ or 10¢ 
adjustable time 


MODEL BM with 
flexible Marktime 
meter, both slots 
open, 25¢ for 30 
minutes, 10¢ fo 


10 minutes 


Sol-O-matic 


commercial hair dryer 


ENGINEERED FOR 
UNATTENDED 
OPERATION 


Available in black, white and pastel 
shades of blue, green, pink and beige in 
solid or lustrous gold-flecked finishes. 
FEATURES 
able moulded fiberglas chairs 
ocked on dryer and shaft 
ble, adjustable dryer head 
down brackets 
linimum space and maintenance 
required 
Many operators 
the most profit 
t 


report Sol-0-matic to be 
able, service-free piece 
of equipment in their coin-operated 


establishments 


VALUABLE 
DISTRIBUTORSHIPS 
AVAILABLE 
SEE THE DISPLAY OF Sol-0-matic COM- 
MERCIAL HAIR DRYERS AT THE N.I.D. 
CONVENTION IN PHILADELPHIA, SPACE 

D-2. 


Sol-O-matic 


commercial hair dryers are a product of 
CACo. Manufacturing Co. division of 
Commercial Assistance Co. 2510 Broad 
Street, Houston 17, Texas. MI 4-5848. 
WRITE OR CALL FOR DETAILED INFORMATION 
CIRCLE NO. 4 ON POST CARD 


Associations 
continued from page 60 
this association has gained a ‘stay 


of execution’ for Detroit’s coin-op 
laundries with respect to the sud 
den and unexpected passing of the 


‘coin-op’ ordinance by the Com- 
mon Council on December 27, 
1960. At a public hearing before 


1961. 


executive secre- 


the Council on January 18, 
Don Paquette, our 
tary, prevailed upon the police de- 
partment to delay enforcement of 
the ordinance for a period of six 
weeks, during which time the coin- 
op industry, through the association, 
could fully gather against 
the ordinance.” 


its case 


Partial Victory 

From Robert C. Brock, president 
of the Coin Laundry Operators As- 
sociation of Florida, comes a clip 
ping from a Jacksonville newspaper, 
which reads, in part, as follows: 

“A 1960 City of Jacksonville or- 
dinance, imposing a special tax on 
coin-operated laundries was de- 
clared unconstitutional and discrim- 
inatory by Circuit Court Judge 
J. Waybright. 

“The court ordered the city to 
refund the special license fee as- 
against every operator of 
automatic coin machines. C. Ray 
Green, Jr., attorney representing the 
laundry operators, estimated that 
the refund would total more than 
$2,000. 

“The ruling came in a test case 
brought against the city by Greene 
for R. C. Brock, one of more than 
30 operators who have from 21 to 
150 coin-operated machines in their 
various establishments. 

“Waybright said: 


sessed 


**Only when the acts of the city 
clearly discriminatory, so 
lacking in a reasonable logical basis 
for the classification that it becomes 
apparent that unfairness and in- 
equality are resulting, is this court 
authorized to interfere. 

‘When that does become appar- 
ent, however, it is the duty of this 
court to intervene, in order to pro- 
tect the constitutional right of the 
people to fair, equal treatment.” 


are SO 


15 Point 
Insurance 
Coverage 
Protects 


Your Coin 
Laundry 
Investment 


maximum coverage 


at minimum cost! 


Fire 

Lightning 
Windstorm 

Hail 

Smoke 

Riot 

Explosion 

Vehicle Damage 
Vandalism 

Theft 

Plate Glass 
Customer Bailee 
Improvements and 
Betterments 

@ Liability—Products 
@ Business Interruption 


You get this complete Coin-Op 
Coverage, at such a low cost 
because you’re buying an all- 
n-one_ protection package. 
Only M. Kravetz & Co. gives 
you so much sound Insurance 
Coverage for as little as $200. 
Act now! Get all the details 
today. Write, or call. 





OL 6-4000 


M. KRAVETZ 
& COMPANY 


880 Bergen Avenue 
Jersey City, New Jersey. 
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| According to our letter from 
Brock, however, the association lost 

4 two-to-one decision in the Circuit 
Court of Appeals in Miami, in De- 
cember, in regard to the State and 

County Occupational License Tax. 
However, the association intends to 
either carry the case to the Supreme 
Court of Florida, or attempt to in- 
troduce new legislation in the 1961 
gssion of the legislature to protect 
coin-operated laundries from. dis- 
| crimination or unfair taxation. 


States the Case 

In a speech delivered before the 
Coin Laundry Operators of Indian- 
apolis on January 9, 1961, a mid- 
western distributor of laundry equip- 

ment pretty well summed up the 
type of thinking that lies behind the 
} current wave of anti-coin-op legisla- 

tion: 

“The politicians that lack imagi- 
gation, the laundry men who don’t 
want to speculate on the future, are 
organizing to retard the natural 


growth of the coin-op laundry busi- 
ness. Their ambition is to stoep— 
and if not stop, stint—the growth 
of the coin-op laundry. Their tech- 
nique is to seize opportunities to 
prevent research, experimentation 
and development of the coin sys- 
tem. Thus far the coin-op mer- 
chants have only begun to become 
cognizant of the pressures that are 
building up against them. But now 
the pressures have become so great 
that we must organize our interests 
to include a methodic defense of 
our industry or our opposition will 
be successful in limiting our future,” 
said the distributor. 

Actually, the paragraph we 
quoted was only a small fragment 
of what was a longer, very knowl 
edgeful speech. We just want to ex- 
admiration of the manu- 
facturers and distributors who real- 
ize that they, as well as the COIN- 
OPerators, are very much involved 
in this legislative fight in which the 
industry finds itself. 


press our 


Request 

From Robert 
dent of the Tri 
Laundry 


S. Gilbert, presi- 
- County Coin - Op 
Association, we have a re- 
quest to list his association as the 
group that 
OPerators in 


“brings together COIN- 
Midland, Bay and 
Michigan.” All 
him 
715 Court 


Saginaw Counties, 
mail should be 
at the Lawyer’s Building; 
St.; Saginaw, Michigan. 


addressed to 


Emergency Meeting 
We attended a meeting called by 
the Coin-Op Laundry Owners As- 
March 2, 1961, at the 
Douglass Hotel in Newark, N. J. 
The purpose of the meeting was to 
collect an initial $100 per coin-op 
corporation, to be used in battling 
New Jersey's notorious “A-43.” 
This statewide Bill provides: “1. 
No person shall conduct or carry 
on a business which may be oper- 
continued on page 71 


sociation, 








} Ask your Jobber or write 


RB COMPANY Maywood, Calif. 
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| Combination 

| Folding Table 

| and Bench 

| “All-In-One’’ 
Overall lenoth 6’ or 3°— 


| *hoice of “Tobica’’ colors) 


Chairs. 


® PRACTICAL Rust-resistant frame—sturdy; saves floor space. 


® PROFITABLE He!ps promote business through comfortable 


atmosphere. 


| For more information: 


|R & W SPECIALTY M'F'G. CORP. 


CARRY-ALL 


The last word in laundry carts 
designed for automatic laundry 
ndustry. 


plated tubular steel 
carriage. Heavy duty ball bear- 
ng casters. 
plate you can register in case 
Your choice of three 
different size steel wire baskets 
protected with six non-marking 
rubber bumpers. 


Chrome 


of loss. 


This is our 
ducing quality 
baskets for laundry use. 


P.O. Box 28 


NOTHING 
ANYWHERE.. 


FOR COIN-OP's! 


| XK ECONOMICAL Saves the expenses of separate table & 





(Ss 





SS 
x 
Serial numbered 


15th year in pro- 
carts and 


LIKE IT 


A MUST 


¥ 
‘ABSO-CLEAN CHEMICAL CO. 


AVE WLR ee ae 


iS VEND “yreuceas FINEST 
PLASTIC LAUNDRY BAG 


DESIGNED FOR COIN-OP 
LAUNDRIES 


e A REAL 

PROFIT MAKER 
e Made of Extra- 

Heavy Polyethylene 

Plastic HOME 
© Extra Large 18°x33" at 


Size. Can be used for 4 
Wet or Dry Laundry LAUNDRY 


Specially 


designed for 

Coin-Ops. It's 

trouble FREE andgeee——4 
attractively silk 

screened to 


really sell! 


CALL OR 
WRITE 

FOR FULL 
INFORMATION 
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What’s New 


continued from page 8 


franchised portable building coin-up 
is not a trailer but a portable building 
that is “easily” moved to any location 
says the company. The package fea- 
tures 16 G.E. Filter-Flo Washers and 
five Cissel dryers, plus seating and 
storage areas. A bulletin completely 
describing the nationally-delivered 
aluminum building is available on re- 
quest. 

CIRCLE READERS SERVICE CARD No. 48 


SUPPLIES VENDER 
The Launder Aids Merchandiser, 
Rowe-Ami Sales Co. entry into the 
laundry vending field, has a 270 vend- 
ing capacity. Plastic shelves with 
fingertip control assembly saves time 
and effort when servicing the unit, the 





company says. The assembly rides up 
the column as each shelf drops until 
the last sale is made. The shelves are 
then automatically reset to the vend- 
ing position. Dimensions of the unit 
are 65-inches high, 3534-inches wide, 
and 12-inches deep. It can vend liquid 
or dry packages. 

CIRCLE READERS SERVICE CARD N 


COIN-OP IRONER 


lron-A-Way Co., has announced a 
new model ironer featuring an ar- 


oe ee 









ARITY PACKAGES 


_-» for Coin-Ops 


Making satisfied customers right 
and left—east, west, north and south. 
Ask your laundry supply distrib- 
Luse’s Lo-Sups, the 
condensed-suds detergent; SAFE- 
WHITE BLEACH, Safe for all wash- 
able fabrics; 
original powdered fabric softener. 
He knows how popular they are! 
two compartments, ‘ 
each containing enough for an > 
average 9-lb. load. At 10¢ they 
give you a handsome mark-up. 


wet) To fit your present machines or inquire 
about special Marlyn machines. 


MARLYN CHEMICAL COMPANY, Inc., Lakeview, Ohio 
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utor about 


They have 





mored cable on the iron cord to de- 
ter theft, a heavy duty steam and dry 
iron combination that generates steam 


for 30 minutes on one filling of regu- 
lar tap water, and a theft-proof coin- 
meter box. The ironer is also avail- 
able with a 30-minute timer instead 
of a coin-meter. A steel ironing board 
is permanently attached in a station- 
ary position and is available in 36 or 
48-inch lengths. 
RCLE READERS SERV 


WASHER LIFTER 
The primary function of the Adjust- 
O-Truck, manufactured by the Adjust- 
O-Truck Co. is to remove or replace 
a washer into the line. The unit has 
an adjustable base which fits over any 
height slab, or fiush with the floor. 
This holds the washer securely while 
the service man uses both hands to 
tilt the washer back. 
RCLE READERS SERVICE CAR 


DETERGENT DISPENSER 


A specially-designed detergent dis- 





and Lumar, the 


Carrier is 29'2" high, 29'2" 
long, 17” wide and finished 
in baked aluminum paint. 
Basket is 2434" x 1634" x 


11” and finished in plastic. eae BISHOP FREEMAN CO. evansi0 
ORDER FROM 
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drop in the mail. 


circle the corre- 


penser agitator affording more eff. 
cient use of laundry supplies has been| xO 
announced by the Maytag Co, Tht es 
dispenser agitator, a feature found ofé4 
many home laundry Washing ma ay 
chines, is designed to provide More 
uniform distribution of dissolved de. 
tergent throughout the washer tub and 
to create additional patterns of Water 
turbulence for increased Washability | 

RCLE READERS SERVICE CARD Np wh& 

COIN-OPERATED IRONER 

[he Ajax Presses coin-operated dp. 
cleaning press may be metered to it 
dividual specifications, the company 
says. Suggested prices are 10 cent 


for 10 minutes or 25 cents for t 


lar item, 
Card, deta 
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minutes. The press is basically 
Same unit as the company’s laund 
press with modifications needed f 
the adaptation to drycleaning. It 
electrically heated, made of all st 
with an easy-to-clean enamel fini 
[he “universal buck” designed 
is available in decorator colors. 
single safety bar control and sal 
bumper have been built into the unit 
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To learn more about any of thee 
products, circle the appropri 
number on the Readers Service catt 
















GREATEST CARRIER YET | 
FOR LAUNDROMAT USE... ~ 
NO DANGER TO PORCELAIN 
ON EXPENSIVE EQUIPMENT 


AX-YTTM-y r 


LAUNDRY CARRIER 


me me 
a ek ey 











Plastic Covered Handles Eliminate 
Marring and Chipping of Pore 
© Non-Removable Basket Precisely the Right Height 
© Tubular Steel Legs for More Sturdiness 

© Lower Shelf gives Extra Stability and More Load Ant 
© Swivel Casters and Non-Marking Rubber Tires 
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First-Class 


Information 


..- YOURS FOR THE ASKING 


Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 
roduct or system featured, sim ly circle the 
ey number on the postage-free Readers 
Service Card below. In no time at all, and 
without obligation, the information you re- 
quested will be on its way to you. 
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Please Print 
This Card Valid until May 31, 1961 


Owns drycleaning and/or laundry plant .................. 


Dwns coin-ops only ............. 





The 


Easiest 


TO KEEP POSTED 


on the latest products and equipment for 
COIN-OP Laundries and the new COIN-OP 
Drycleaning systems . . . circle the key number 
of any Advertisement, Products Parade or 
Free Literature item featured in this issue on 
the postage-free Readers Service Card below. 
In no time at all, and without obligation, the 
information you requested will be on its way 
to you. 
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GREETING CARD VENDER 


The first fully - automatic greeting 
ard vending machine that answers 
¢ Sc 





the needs of impulse selling has been 
announced by Wichman, Inc. The 
modern, point-of-purchase, _self-con- 
tained unit is available in several col- 
ors designed to fit into any decor, the 
company says. The unit offers 160 


| GREETING CARDS | 


G&D seurcrions 
ay ~ 







3 





waste receptacles, which may _ be 
mounted on walls, doors, dispensing 
machines, etc., is 10-inches wide and 
: 18-inches deep. Made in heavy gauge 
’ Stainless steel or zinc-coated, rust- 

| resistant steel with baked enamel fin- 
different cards; and has an inventory ishes, the product has no sharp, 
of six cards each, for a total of 960 square edges to snag clothing. 


, 


>\ AD b 


cards. R ( REA +R ERY f AR 


RCLE READERS SERVICE CARI 
: LAUNDRY CART 
LITTER RECEPTACLE Designed specifically for the coin- 


An aid to keeping your coin-op op laundry, the Bishop Freeman Co.'s 
meat and litter-free has been an- laundry carrier is non-collapsible and 
pounced by D. J. Alexander Corp., sturdy. Easily pushed from. either 
manufacturers of Luitterette. The end, the steel tubular handles are cov- 


ered with plastic sleeves which act as 
cushions in case the cart is bumped 
against equipment. All-swivel casters 
make maneuvering easy in tightly 
crowded aisles and the rubber tires 
are non-marking, the company says. 


READER ERY f “ARI | 


WALL MODEL VENDER 


A rust and corrosion-proof wall- 
mounted laundry products vender has 
been announced by Kaleen Chemical 


Corp. The three-column unit has an 
84-packet capacity. It will not accept 
coins when it is empty. 
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) Investment back in 
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ee ee 2 IS A REGIS 
' we 
‘ MAY NOT BE USED WITHOUT THE 
Model Shown CHE/55 =! | “"M =— EXPRESS WRITTEN CONSENT OF : 
Combination Dryer and Chair 1 AE SCOTCHWA IN RA 
(we do not supply meters) ! i SH CORPO TED. 
f P.O.BOX 403, SPRINGFIELD, ILLINOIS 
LIST 3 ; a 
PRICE ' > } 
2% ...we are aware that the name 
1 ee ‘ ° ° . . 
DEALERS— ! & SCOTCHWASH is being used in violation 
WRITE FOR SPECIAL PRICES i ae 
5 of of our Federal Registration. we are in the 
Calculated average daily use is 3 Write for colorful new catalog ‘ SF rocess of takin th n ry | j 
a * the rate of '/2-hour for illustrating our complete line of : cvne P a ne egal S 
1 2c, this dryer and chair combina- six dryer chairs and seven dryers. ae ; ; : 
tion is paid up in 4 months. Choice of over 35 colors in uphol- ; -4 f action to force violators to cease and p 
im This Veeco hair dryer requires no Stery fabrics. 1 ae . 
maintenance, has a two-year guar- Be the first in your community to 1 , desist in the use of this name. 
im tee, and is available in 4 colors. cash in. Write today. 1 “aS 
| 1 >_< 
! 1 a: 
LEONARD SALES _187.N- Racine Ave. ' a REG. U. S. PATENT OFFICE NO. 684216 
Chicago 7, Illinois ! : 
e 88 i = 
Division of Veeco Beauty Equipment Mfg. Co. i - 
! _ af ie 2 ea 
Backed by 27 years experience in designing i ae ake eee a be Peale rear reed " 
and engineering Beauty Parlor Equipment i a es a pet : 
' Z 
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Both Sides-Attended 


continued from page 26 


but I think the idea is a good one. 
I don’t think that the general pub- 
lic should be left alone with coin- 
op drycleaning just yet.” 

A three store owner - operator 
from the Eastern Shore of Mary- 
land submits this honest opinion: 

“I have not as yet installed coin- 
op drycleaning in my stores, be- 
cause, frankly, with three stores it 
represents quite an_ investment. 
However, from all indications, in 
order to remain competitive I will 
have to do so in the near future. 
Once I do, I'm in the coin-op busi- 
ness for keeps. I’m not an investor 
any more—I'm a full-time profes- 
sional COIN-OPerator. I expect to 
make a lot of money from combi- 
nation laundry-drycleaning coin-ops. 
But I’m going to have to scrape to- 
gether every nickel I can to do it. 
I’m going to spend every minute 1 
can in my stores to promote good- 
will, customer knowledge of the 





Built especially for COIN-OPERATED LAUNDRY STORES 


UNIVERSAL 


WATER SOFTENERS 


® Oversize piping 
® High 

rates 
®@ Lowest first cost 


service flow 


@ Lowest operating cost 

e Automatic by-pass of 
water during regen- 
eration 

© Extra-heavy-duty dou- 
ble-dip galvanized 
tanks 

e Automatic backwash 
control prevents loss 
of mineral 

® High-capacity lifetime 
softening mineral 


SEMI-AUTOMATIC ® 


Available in 24 models with exchange 
200,000 to 1,500,000 grains...all with high 


necessary in coin-op laundries. 


MANUAL ° 


Write today for complete information 


UNIVERSAL 


WATER SOFTENER COMPANY 
1400 REED ROAD, DEPT. C-4 


GENEVA, 


CIRCLE NO. 44 ON POST CARD 
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FULLY AUTOMATIC 


capacity 





units, and to make sure that these 
expensive machines are not sub- 
jected to improper handling and 
malicious mischief. If that’s what 
you mean by an attendant, then yes 
—my coin-ops will be attended.” 
As is our custom, we have pre- 
sented segments of those replies 
that most fully describe the general 
consensus of opinion on the “Yes” 
or “No” side of a question of cur- 
rent interest to the COIN-OPerator. 
COIN-OPerators themselves are a 
little bit in awe of the new dryclean- 
ers; they themselves are not as 
familiar with the servicing, main- 
tenance and limitations of the units 
as they would like to be. They are, 
possibly, projecting their own un- 
certainties onto the public. O 


Both Sides—Unattended 


continued from page 2 


as much of the time as possible. 
Recently a lady drove twelve miles 
to patronize one of our stores be- 
cause the owner's wife in the other 


BULK DETERGENT 
BLEACH VENDER 


ranging from 
service flow rates 


2 COLUMN 20c 
BOX VENDER 
WALL MOUNTED 


ILLINOIS 
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town was on a clean UP Spree,” 
Let’s sum it up this way: 
A large percentage of cow 
erators hold full-time jobs wy 
provide them with at least as mg 
weekly income as their cojp 
The investor owner-operator of 
“20 & 8” store is not about 
abandon his job to it. He a 
now that he is faced with the almos 
inevitable prospect of _ institutig? 


coin-op drycleaning in his Store ¢:} LAUNI 

stores. He is aware that, at tha} 

point, he is in Big Business in eyey/} 5806 7 

sense of the word. It is our _ 

that at that junction he will thi Foi 
: 


long and hard about making a fy 
time profession of being a laundnp 
and drycleaning COIN-OPerator, 
But, as it stands today, with ji! 
majority of coin-ops  unequipy’ 
with drycleaners, he sticks firmly; 


his guns: his coin-op is an inyes! COIN 
ment to make him money on AND | 
i" Cc 


own. At any rate, the concept 
unattended coin-ops is being ca 
fully scrutinized by the very med 
who created it — the con, i 
erator. O [ 
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Commercial 
LAUNDRY and DRY CLEANING 
MACHINERY SALES 
5806 TROOST EM 3-1660 
KANSAS CITY, MO. 

For Information on 
The Fabulous 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 
Call or Write Us Now! 
We Serve the Entire 
Western Missouri and 


Eastern Kansas Area 


LAUNDERWELL CORP. 
142 Merrill, Lansing, Mich. 
Call or Write Us Now 
for information on the 


Great Features of 
"Matched Sets" 


SERVICE 
and SALES 


for the area of 


MICHIGAN 
and OHIO 


me Jf 
aT a 


WORGE Opens a Huge New Market with Coin 

Operated Dry Cleaning. One of America's 

met Fabulous Untapped Profit Opportunities 

— Opened Wide for the First Time by 
lew 


GOIN OPERATED DRY CLEANER 
Today is the Day to Get Started 


tan give you all the details about the 


URGE Dry Cleaner, NORGE Coin Operated 


deries plus how to get started. Don't wait! 
Opportunity is knocking right now 


WRITE! PHONE! WIRE! 


LWUNDRY MACHINERY COMPANY 


r Authorized Norge Commercial Distributor 


MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 
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Vending Supplies 
Calusa Chemical Packettes 
Calamatic 
Calchlor 
30-S Detergent 
Local Stocks 


The FRY BROTHERS Co. 


3600 Cardiff Ave. 
Cincinnati 9, Ohio 

TRinity 1-3600 
10131 Elk Ave. 


Cleveland 8, OhioLouisville 8, Ky. 
ULster 1-1055 MElrose 5-7435 


Starch 
Calbrite 


Calmor 


FRIGIDAIRE 


Award of lerit 


FOR OUTSTANDING 
CUSTOMER ae 
FRIGIDAIRE Coin-Operated 


_Laundries . . Sales - Service 


OHIO e W. VA, e« KY. 
alee PENN. e IND. 


aureus, ine 


(5 N, PEARY ST. © DAYTON 2, onto 


A. B. BURNHAM CO. 


HARRODSBURG, IND. 
TA 4-9616 


Coin-Operated Laundry Distributor 


The Famous Launderama 
20 Ib. Commercial Washer 
Pioneer of Norge 
Coin Equipped Laundries 
WRITE OR CALL 


WE SERVE 
INDIANA — ILLINOIS — KENTUCKY 


CLEANING & LAUNDRY 
EQUIPMENT 
& 
SUPPLIES 


NEBRASKA - SO. DAKOTA 
IOWA - SO. MINNESOTA 


Sauce trceman lempany 


1408 Harney, Omaha, Neb. 
220 New York, Des Moines, lowa 


415 E. Woodbine St. 


COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Illinois and Indiana 
Mr. Waite 


SPEED QUEEN DISTRIBUTORS 


1160 Merchandise Mart Chicago 


DElaware 7-4472 


AMERICA'S LEADING 
LAUNDRY APPLIANCE 


Exclusively Distributed by 


LAUNDERERS 


EXCHANGE 
INC. 
1724 So. MacArthur 
SPRINGFIELD, ILL. 


Branch Office 
7001 West North Ave. 
OAK PARK, ILL. 


HUGHES EQUIPMENT CO. 


5853 W. Division St. 
CHICAGO, ILL 


FRIGIDAIRE 
LAUNDRY 
STORES 
SALES 
SERVICE 
PARTS 


MA 6-8403 


EF 


Specializing in 
Unimatic Transmissions 
Repair 
or Replacement 


WE SERVE THE 


CHICAGO and 
MIDWEST AREA 














MIDWEST 


IN MICHIGAN 


GE 12 Ib. COMMERCIAL 
COIN-OPERATED WASHERS 


are available at 


MACHINEX EQUIPMENT CO. 


8615 PURITAN, DETROIT 38 
UN. 46334 


Also distributors for— 


COIN DRY CLEANING UNITS, HUEBSCH 
BOCK, GLOVER, RUUD, EWING, 
A. O. SMITH, ESSICK AIR COOLING UNITS 
WATER SOFTENERS 








DUDS IN SUDS, INC. 
1455 Harrison Ave., Cincinnati, Ohio 
WA 1-1483 


\ 





OHIO . KENTUCKY ° W. VIRGINIA 


IT’S HERE 
The Fabulous 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 


Write, Wire or Phone 


FLYNN EQUIPMENT CO. 
SALES OFFICE 
3928 Lindell OL 2-7300 
PARTS & SERVICE 
2118 E. Grand MA 1-9555 
St. Louis, Mo. 





NORGE Laundry & Cleaning 
Village—Equipment 


5 Yr. Financing 
N.D. & S.D.'s, Wyom, & Mont. 


TRI-STATE DISTRIBUTORS 
Phone 107-W ‘Valley City, N. D. 
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Beads-O Bleach 
L& M Detergent 


Cincinnati Columbus Louisville 
3025 Exon Ave. 1795 S. High St. 4007 Crittenden Dr. 
PR. 1-4311 HI. 11-7629 EM. 6-1406 


EXCELSIOR MACHINERY CO. 





3041 W. Lawrence Ave., Chicago, Ill. 


LEADING COIN-OP BUILDERS 





Package Laundry Items Bulk Laundry Items 
ere i « 





& E MACHINERY CO. 









IN 3-8720 







COIN-OP 
HEADQUARTERS 
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Complete layout, C in Li 
’ \ planning, installation, COMPLETE IN EVERY DETAIL ol 

THe A P PARTS and FRIGIDAIRE WASHERS 
CISSELL AND HUEBSCH ppite ; 
TT) SERVICE Wu WATER HEATERS Phi Ls 

: Serving Northern COIN CHANGERS 
aa “er DISPENSERS 
district of Illinois F BASKETS — 
including Chicago POPCORN VENDERS HOYT Dr 
WASHING SUPPLIES STANDAI 
PLANT LAYOUT COIN-OP 
BIG BOY 
COIN-OP SUPPLIES HAVNAER SUPPLY CO, \y 

Complete Vending Line for Laundry & P. O, BOX 1093, ROANOKE, VA, MA 
Drycleaner Phone: Diamond 4-3239 60 Al 


Dash (Com! 





REMBERT-MOOR 


MACHINERY Compu 


fu Orvus 









Drycieaning items 522 Devine Stree SUPP 
— Bow-2" 5 Alpine 3-122 
Pe Sans al = Columbia, So, Cardlig NOR’ 
BENDIX a ; 
Prompt Delivery from Warehouse Stocks ead quarters 
SERVICE—SALE P 





McKESSON & ROBBINS INC. 


6175 VERMONT ST. 






WESTERN CANADA 





DETROIT 8, MICHIGAN COIN WASHER CO., LTD. SA 
TY-7-6726 150 West tot Be, aa Canada 
ity 235 EQUIF 
‘ =  \Weeeeessseereereecesaeses = fe 
ge agra Soon COMM 
. BOMMERGIAL EQUIPMENT _DOMMERCIAL EQUIP? LAUND! 
5 BIG FEATURES “PINKY'' COIN LAUNDRIES PENI 
May Tag Washers. 
Water Waste Filter Systems. BENS( 
Milnor 25"" Washer-Extractors $1,095. P.O. BC 
Coin-Op Dry Cleaning. MAKE THESE 





Parts and Service. 


PAGES YOUR 
HEADQUARTERS 
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. . . for keeping your name, your products, you 
message constantly before the important, evel Sterling D 
growing COIN-OP industry in your market aréé a. 
This "Directory" is designed to help distribleMarimum | 
tors sell more effectively, to help COIN-OPeré STERLIN: 
tors buy more efficiently. For complete details HI Rising 
and suggestions write COIN-OP Distributor Di ~ a 
rectory, 10 East 40th Street, New York 16, Nei the cq 
Our Service Department is always ready to give 


you a hand in the preparation of your advert ist 





ments. 
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NEW ENGLAND 
Coin Laundry Equipment Dist. 


Est. 1935 


ERS 


ETAIL 





ERS pa GAS 
BSCH DRitx NERA Foon 
COMMERCIAL EQUIFMENT 


NATCO Boilers 


: HOYT Dryers ° 

; STANDARD Coin Changers 

| COIN-OPERATED AUTO. DRY CLEANING 
BIG BOY 25-pound TROY Washer 


ae MAC-GRAY CO., INC. 
139 60 Albany St., Cambridge, Mass. 
UN 4-9760 
OOR 
cay COMM SUPPLIES & EQUIPMENT | 
e312 1 NORTON SUPPLY CO. 


















11 Lafayette St. 
Providence 3, R. I. 


GAspee |-4404 


ad quarters 
ICE—SALE! 


ECON-O-WASH 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
| COMMERCIAL & COIN-OP 
LAUNDRY & DRY CLEANING 


PENNA.., OHIO, W. VA. 
BENSON EQUIP. CORP. 


P.O. BOX 11728, PITTSBURGH 28 


NDRIES 












:SE LOCUST 3-5990 
UR 
TERS Coin-Operated Laundry 
Stores featuring General 
Electric 12 lb Jumbo Com- 
3, your mercial Washers and 
evel tering Dryers. Realistic pricing. 
area pueranteed “Pay Out of Earnings" 
Pn. Stransteel Custom Building. 
tr ible Maximum financing, at bank rates. 
OPera 


"|STRLING COIN-OPS CORP. 


M99 Rising Sun Ave., Philadelphia 20, Pa. 
Fidelity 2-7700 to 7712 


The OLDEST and the LARGEST firm 
in the Coin-Op field in this area! 


IL, 1961 





NOW AVAILABLE © 
TO COIN-OPS 


The Revolutionary 1961 


A 


DRY CLEANER & 
LAUNDRY VILLAGE 
EXCLUSIVE BORG-WARNER 

5 year financing (to 90%) 


Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. 
114 Montague Street, Brooklyn, N. Y. 
_Ulster 5-7658 








SPEEDWASH COIN-OP 
LAUNDRIES 
SOLD AND INSTALLED 
We furnish everything 
SPEED QUEEN 


Washer Distributor 
Penna., N. J., Delaware, 
Maryland, Virginia, West 

Virginia, Washington, D. C. 


Hundreds of Stores Sold 
EXPERIENCE COUNTS 
Financing Available 


Call or Write: 
BALTIMORE CHEMICAL 
& EQUIPT. CORP. 


5329 Georgia Avenue, N.W. 
Washington, D. C. RA 6-2011 


SOMETHING NEW 


Bishop Prefabricated Steel 


BUILDINGS 
for coin-ops, dry cleaners, etc. 
TO GO! 

Plumbing & Electric installed 
Financing Available 


READY 


NATIONAL DISTRIBUTOR 


BALTIMORE CHEMICAL 
& EQUIPMENT CORP. 


5329 GEORGIA AVE., N.W., WASH, D. C. 
RA 6-2011 





i ; 
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NORTHEAST 


LAUNDERCENTER 
INC. 
99 Madbury Road, Durham, N. H. 
UN 8-5559 


Get the FULL STORY on the 


PHILCO 


BENDIX 
Matched Set 


Call or Write Us 
now and see for yourself the Great Features 
. . « Efficient Operation — Satisfied Cus- 
tomers — Improved Store Appearance 


SERVICE-SALES for states of 
MAINE—N. HAMP.—VERMONT 


ath es 


BENDIX — 





EASTERN DISTRIBUTOR 
















OF 

=i VENDOR B-5 
and 

5¢ BOXES 
of 


Nationally Advertised 
MOREX BLEACH 


and 


BEACON'S 
DETERGENT 


for a Terrific Deal 


Write BEACON SUPPLY CO. 


or Call 4340 Park Avenue, New York 57, N. Y. 


B22 68 @ Fe 68H bi 










We would like to be your 


NEW ENGLAND 


“HEADQUARTERS” 


FOR COMPLETE SATISFACTION ON 
EQUIPMENT AND SERVICE! 


Hotpoint. all-porcelain Washers 
Standard “Coin-Dry-Clean” Units 


Huebsch, Hoyt, & Cissell Dryers 
Coin Changers, Hot Water Heaters, 
Triple-Load Washers, etc., etc. 


HENRICI] LAUNDRY MACH’Y, CO. 
BOSTON 26, MASSACHUSETTS 


... please turn the page for more listings! 



















FACTORY 
AUTHORIZED = 
DEPOT so 


Selling ‘ 


DRYERS and PARTS 
Call or Write 
ACE LAUNDRY EQUIPMENT CO. 


439 N. Terrace Ave., Mt. Vernon, N. Y. 
Phone — OWen 9-2400 








Everything YOU NEED IN 
COIN OPERATED EQUIPMENT 


Parts, Service, Installation, and Finance in 
the New York-New Jersey-Conn. Area 







SPEED QUEEN 


Commercial Automatic Washers and Dryers 
and 25 |b. Washers 
Commercial lroners 
Gas and Electric 
In New York Phone EXeter 2-6300 
In New Jersey Phone Mitchell 2-7241 
SPEED QUEEN ATLANTIC CO., INC. 


Wholesale Distributors 
34-18 Northern Blvd., L. |. City, N. Y. 












COMPLETE SUPPLIES 
Serving New England 


SUPERIOR PRODUCTS CO., INC. 


50 Tufts Street 
SOMERVILLE 46, MASS. 
Phone 625-7110 





From Coast-to-Cost . 








SOUTHWEST 


AUTOMATIC LAUNDRY COMPANY, INC. 


Waco, Texas 
P.O. Box 86. 


3342 Franklin Avenue 
PL 6-5389 
Get the FULL STORY on the MAYTAG 
Prefit-Proved Coin-Operated Laundries 






\ BPOMMERGIAL €QUIPMENT 





Call or Write Us Now 


SERVICE @ SALES 
FINANCING @ LOCATIONS 


Let Us Upgrade Your Old Store 
We Will Trade For Your Old Equipment 


BRANCH OFFICES 


Dallas Fort Worth San Antonio 
RI 8-408 AT 4252 PA 4-1198 
Houston Corpus Christi Austin 


WA 1-4579 WE 7-9138 HI 2-0389 
Authorized Maytag Distributor in Most of Texas | 







LAUNDRI-COIN 
TROXLAR-SYSTEM 


DISTRIBUTOR FOR FRIGIDAIRE IN 
HOUSTON & GREATER GULF COAST AREA 
1310 ROOSEVELT, HOUSTON 12, TEXAS 
PH. WA 3-1728 






TIPPS EQUIPMENT 


Serving Western Texas & New Mexico 
with Better Brands of Quality Coin-Op 
Equipment 


1919 Avenue ‘'9" Lubbock, Texas 


L. C. SCOTT CO. 
610 North Lynn Ave. 
Lamesa, Texas 


Phone: 3322 or 2736 


Your Headquarters For 


SCOTTIES 
Washers ¢« Dryers 
Excel Water Heaters 

Complete Scottie 
Building « Equipment 


Call or Write Today 
for Complete Deiails 


.. Check These 


Distributors for all your Coin-Op Needs 


70 
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WEST Coast |! : 
LARGEST DISTRIBUTOR |!“ 
FRIGIDAIRE WASHERS ae 
LAUNDERAMA—20 LB WASHER | 
AND ALL OTHER CONSULTA 

COIN LAUNDRY EQUIPMENT | 23° 
Call or Write a 

LOS ANGELES COIN-O-MATIC |zmwes 
51392 Lankershim Blvd. eel MORE 
North Hollywood, Calit, | #02 Se 

TR 7-3421 pas of & 





COIN WASH EQUIPMENT CORP. yi*e2%. 
1745 Van Ness Ave. AEN K, 
San Francisco 4, Calif. -” 


PR 6-7100 
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EXCLUSIVE DISTRIBUTOR 







COMMERCIAL EQUIPMENT /; 


¢ 
2 
: we cad 
Everything for the coin laundry 
If it's quality... We have it! 


Excellent financing available 
MOUNTAIN STATES COIN WASHER, 
3525 Stone Ave. e Colorado Springgty 
P.O. Box 1579 ~e Phone: MElrose 


ROCKY MOUNTAIN EMPIRE 



















ARDMOR COMPANY 
1501 SO. LA CIENEGA BOULEVAMD 
LOS ANGELES 35, CALIF. 


COMMERCIAL EQUIPMEN 


COIN OPERATED LAUNDRIE 


SERVEASE CORP, 


13753 Ventura Bivd., Sherman Com 


TRiangle 3-4820 ; 
UU | FRIGIDAIRE 


COIN LAUNDRE 


Fxcellent Locations Avie 
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i CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—lic 
per word. BOLD FACE CAPITALS— 
90¢ per word, 10% discount on 3 con- 
secutive tepeat insertions. EXCEP- 
TIONS — SITUATIONS WANTED: 
Light face type—dc per word. BOLD 


SERVICES & SUPPLIES 


Fees 
R sONSULTANT & MAINTENANCE SERVICE—Surveys 
nducted for construction, purchase or trouble- 
jooting of quick-service, attended or coin-op plants. 
complete information supplied: from location study 
ip layout and installation. Service contracts avail- 
ible for equipment maintenance & repairs, Rubin R. 
ian, Consultant, Harry Cohen Associates, 745 
ray Avenue, New York 22, New York. Telephone 
udorado 5-1353. 


“st MORE BUSINESS! New weekly Advertising 
swtoon Service, custom-designed for self-service 
wwndries will do an effective job for you! Now in 
voces of completion, will be ready by June Ist. 
ty reserve exclusive use for your trade area, airmail 
deposit (refunded) TODAY for advance samples 
nd prices. 

AEN K. JENSEN, ADVERTISING, AUDUBON, 
OWA. 

——_— 
weLEX WASHERS, ALL ORIGINAL FACTORY 
#PLACEMENT PARTS AND SERVICE MANUALS 
WAILABLE IMMEDIATELY FOR DIRECT FACTORY 
)STRIBUTION, WRITE FOR PARTS PRICE LIST. 
WMEDIATE SHIPMENT. DUPLEX LAUNDRY 
QUIPMENT CO., INC., 614 BERGEN ST., 
WOOKLYN 38, N. Y. 


LY NE TS SETTERS Ee 
BUSINESS OPPORTUNITIES 


jnttended'’ Coin-Operated Slenderizing Salons 
jmilable direct from manufacturer $2,975. Write 
w Brochure, Details: Trimian Manufacturing, 4812 
wington, Houston, Texas. 
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NEW COIN-OP 
DRYCLEANER 


The Midwest Machinery Co. has 







have it! 


ing available 






AUNDRIB 


CORP, 


rman 0 
820 
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CLASSIFIED | 
ADVERTISEMENTS 


MOANA AD A AA 





FACE CAPITALS—10c per word. Mini- 
mum charge on all: $2.50 per insertion. 
Add the cost of 10 werds if a box num- 
ber is used, 

COPY: Must be received before the 15th 
of the month preceding issue. Payment 
must accompany order, 


FOR SALE 


COIN-OP AUXILIARY EQUIPMENT AT ROCK 
BOTTOM COST. SHIPED DIRECT FROM FACTORY. 





operated 30 Westinghouse Unit Laundromat 
, located in Shopping Center in 
N.E. Ohio City on Lake Erie. Fully equipped and 
profitable. Write: A. KORYTA, INC., 816 Hippo- 


drome Bldg., Cleveland, Ohio. 





8 New Westinghouse RCM4 washers, still in original 





cartons. Contact Brooks, 1649 West Minnehaha, 
St. Paul 4. Minn. Telephone Mi 4-70/8. 
For sale, ten Marquette 20c Coin chutes, good 


condition, $60.00; Gene Buckley, Box 2562, Hemphill, 
Texas 





Westinghouse Laundromat service store on rapidly 
growing Florida east coast. Just reduced to $11,000 
Box 105, COIN-OP, 10 East 40th St., 


SITUATION WANTED 


EXPERIENCED SALES MANAGER, single, born and 
raised in the coin business, capable of holding 
sales meetings, screening applicants. appointing dis- 
tributors and of course selling. Have been with the 
oldest and largest manufacturer of commercial 
laundry and dry cleaning machinery, desiring posi- 
tion particularly in the Southwest, considering any 
allied business to coin laundry or cleaning, Will! 


notified us of its brand-new six-to- 
eight pound coin-op drycleaner, too 
late, unfortunately, for inclusion in 
the in-depth Second Report on 
Coin-Op Drycleaning which appears 
on pages 13, 14, 15, 17, 20, 24 of 
this issue. 

Midwest claims that the COINETTI 
JEWEL has a new-type efficient re- 
circulating period on the “dry” 
phase of the cycle that reclaims perk 
and lets the unit operate at an aver- 
age perk cost per load of from five 
to 10 cents. The single-unit model, 
CO-48, is equipped with a small, 
600 gph tubular filter, as shown in 
cut at right, while the model CO-36 
is designed for multiple installation 
of four or more units sharing a 


common filter and pump. 





Exclusive 
Distributorship 
Available 


Coin Operated 


Dry Cleaner 
and 


Full Line of Washers including 
double load model 


Prefer organization experienced in 
building and selling Coin-Op Laundries. 


Write Box No. 106 


Care of Coin Op 


10 East 40th St., N.Y. C. 





listen to your story if you call Fort Worth, EDison 
6-0114, or write Sales Manager, 902 University, Apt. 
100. LET'S GET TOGETHER and get to work for 
good representation in Southwest. 





MISCELLANEOUS 





Change Makers, Coin Counting Wrapping Ma- 
chines. New and Used Coin-Matic Products Co., 
656 Broadway, New York, N.Y. 





NOW A SINGLE RELIABLE SOURCE FOR DISPLAY 
MATERIAL—SALES BOOSTERS—SUPPLIES—NECES- 
SITIES. ESPECIALLY DESIGNED FOR COIN-OP 
LAUNDRIES. WRITE FOR FREE CATALOG. 
ADCRAFT SALES PROMOTION COMPANY 
1631 E. GRAND BLVD. 
DETROIT I!, MICHIGAN 





Associations 


continued from page 63 
ated in whole or in part by coin 
operated laundry or drycleaning 
machines unless there shall be an 
attendant in charge on the premises 
at all times when the business is 
open. 2. This act shall not apply 
to installations within an apartment 
house or laundry equipment sup- 
plied for sole owners and tenants 
of buildings. 3. Any person vio- 
lating this Act shall be punished by 
a fine not exceeding 200 dollars or 
by imprisonment for a period not 
exceeding 90 days, or both. Each 
day that such violation continues 
shall constitute a separate offense.” 


Membership in the American 
Society of Association Executives 
has been granted to O. L. Slifer, 
executive director of the National 
Coin Machine Distributors Associa- 


tion. O 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


ENJOY THE PROTECTION § and 
service that mutual association and 
organization can provide. 


ENJOY THE SATISFACTION of be- 
ing actively identified with other 


leaders in promoting the well-being 


e ENJOY THE BENEFITS of belonging 


to an organization created to pro- 
mote your welfare. 


ENJOY THE BENEFIT OF exchang- 
ing opinion on mutual business prob- 
lems. 


of the coin-operated 
drycleaning business. 


laundry and 


ENJOY ADVICE on problems per- 


taining to taxes and finance. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 
George Gishel 


Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


|. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartford 3, Connecticut 


FLORIDA 
A. E. Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Florida 
435 Castania Ave. 
Coral Gables, Fla. 


GEORGIA 


Leon W. Blythe 
Coin-Op Laundries 
Association of 

Columbus 
P. O. Box 5304 
Columbus, Georgia 


ILLINOIS 


Adolph Klein, President 
Midwest Association of 
Automatic Laundry 
Stores of Chicago 
134 North LaSalle Street 

Chicago 2, Illinois 

J. E. Francis, Director 

IIlinois Coin-Op Laundry 
Store Owners Association 

1724 MacArthur Blvd. 

Springfield, Ill. 


IOWA 


Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 


Des Moines, lowa 


INDIANA 
Bill Watkins, Secy-Treas. 


Indiana Quick-Service 
Laundry Association 

1027 John Street 

Anderson, Indiana 


KANSAS 


William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 


Charles B. Milstein, Esq. 
Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 
Baltimore 18, Maryland 


MASSACHUSETTS 


G. L. Rayner, Manager 
Coin-Op Laundry 
Division 
Massachusetts Laundry- 
owners’ Association 
20 Providence Street 
Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 
D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


NEW ASSOCIATIONS WILL BE LISTED HERE AS 
SOON AS THE INFORMATION IS RECEIVED 
CONTACT YOUR 
LOCAL ASSOCIATION DIRECT 


Robert S. Gilbert 
Executive Secretary 
Tri-County Coin-Op 
Laundry Assn. 
Lawyers Bldg., 
715 Court St. 
Saginaw, Mich. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 


Samuel Supnick, 
Attorney 

Coin-Op Laundries of 
New Jersey 
716 Market St. 

Camden, New Jersey 


NEW YORK 


Hyman Bravin, 
General Counsel 
American Automatic 

Laundry Foundation 
6 East 45 Street 
New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


Gene Ackerman 

Seaway Coin-Op 
Association 

111 Portage Trail 

Cuyahoga Falls, Ohio 


PENNSYLVANIA 


John T, Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


TEXAS 


Robert K. Eason, President 

South Texas Coin- 
Operated Laundry 
Association 

107 Barrett Place 

San Antonio, Texas 
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RCA WHIRLPOOL COIN WASHERS ARE ENGINEERED 
WITH BOTH OPERATOR AND CUSTOMER IN MIND! 


Use of trodemork 


products of 


CORPORATION 


St. Joseph, Michiaan 
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HERE’S THE COIN-OPERATED WASHER WITH 
THE QUALITY THAT HELPS INCREASE PROFITS 


Just look inside. Check all the 
visible features above . . . check 
the top quality, precision engineer- 
ing, rugged construction ... check 
the washability and operating 
economy ... check the famous 
RCA WHIRLPOOL name that means 


so much to millions of housewives 

.. and you'll understand why so 
many more operators are installing 
RCA WHIRLPOOL automatic coin 
washers every day. You’ll like the 
bigger-profit picture, too. Investi- 
gate... now! 


p-------- CLIP AND MAIL-——————~—-~ 
| Whirlpool Corporation | 
| Commercial Laundry & Drycleaning Div. co.4! | 
| St. Joseph, Michigan | 
| Please send complete information on RCA WHIRLPOOL coin | 
| washers. | 
| Name. 
| 
| Firm Name | 
: Address 
7 City Zone 
| County State | 
si i i el a a a ah a a ae ae ee ee ead a 


er Rodio Corporation of America l eee 


CIRCLE NO. 46 ON POST CARD 





Tide gives your customers the cleanest clothes possible. 
Tide’s kind of cleaning makes for satisfied customers. 
And satisfied customers keep coming back, giving you 


the repeat business that makes you real profits. 

Now Tide comes in a handy new size that fits most 
vending machines, so it’s easier than ever to give your 
customers the detergent they themselves most often 
bring from home. That means more detergent profits for e 
you, too. Just clip out the coupon and put Tide to work CLE 


cleaning up for your customers and for you. 


New-Size Tide Fits Most Vending Machines — sssry.«r.sne tie 


CIRCLE NO, 27 ON POST CARD 


MANAGER, Bulk Soap Sales Dept. CO-4 
The Procter & Gamble Distributing Co 
P. O. Box 599, Cincinnati 1, Ohio 


Please send me information on New-Size Tide tht Im 


fits most vending machines 


Name 


Address 


UR es ROMS cnn SECO 


Tel. No 





